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1.0 Introduction 
 
Humanitarianism is “a moral sensibility demanding action on the part of the safe and secure 
toward the suffering and endangered” (Tester 2010:vii). It requires imagination and 
compassion on the part of a spectator to aid the suffering of a distant ‘other’. It is the modern 
appeal to mitigate suffering even from afar. Indeed, humanitarianism is everywhere in 
modern society: on television, in the news, debated by governments, and influenced by civil 
society. Contemporary humanitarianism now encompasses a range of issues and an 
increasing diversified range of actors, including celebrities.    
 
In the midst of a competitive and growing humanitarian field, celebrities have come to play 
an increasing role in galvanizing fundraising and awareness. With the expansion of global 
media and popular culture, celebrity advocacy has proliferated in recent decades, especially 
since the 1985 Live Aid concerts that raised funds for Ethiopian famine relief. Now countless 
celebrities either advocate on behalf of humanitarian organizations, such as Colin Firth for 
Oxfam or have founded their own NGOs, as did Brad Pitt and Oprah Winfrey. Celebrities 
also team up in mega-campaigns such as the ONE campaign to Make Poverty History; stage 
political protest such as Sean Penn’s denunciation of the Iraq War (Brooke 2003); and engage 
in high-level diplomacy as Bono and Geldof have (Cooper 2007).  The vast inclusion of 
celebrities in the humanitarian field is partly a result of increasing competition for resources 
since celebrities serve as a unique tool for garnering attention for both fundraising and 
advocacy. Indeed it is this role of celebrities which has been researched extensively (see 
Brockington 2014; Chouliaraki 2012; Cooper 2007; Daley 2013; Goodman 2009; Kapoor 
2013; Müller 2013; Richey & Ponte 2011; West 2008; Wheeler 2011). However, what has 
not been fully investigated is the role celebrities play in the increasingly complex discourses 
shaping humanitarianism.  
 
The moral humanitarian discourse is the focal point of this thesis. In Luc Boltanski’s (1999) 
seminal work “Distant Suffering: Morality, Media and Politics” he defines the politics of 
pity, which is premised on the construction of a Western spectator (such as a potential donor 
watching a telethon to raise money for tsunami relief) and a distant sufferer who is affected 
by a humanitarian crisis (such as victim of famine, war, violence or political instability). The 
moral discourse relies on the spectacle of suffering which often involves evocative 
representation of sufferers as helpless victims in need of Western intervention. Upon viewing 
the spectacle of suffering the Western spectator is provoked to act based on their moral 
responsibility, guilt, and compassion.  
 
 In contrast, the alternative justice humanitarian discourse views distant sufferers as rights-
holders rather than as objects of pity. While the moral discourse relies on emotion and guilt to 
provoke a reaction from spectators, the justice discourse emphasizes that the imperative to act 
rests on the universality of human rights. The main distinction between these discourses is 
that the moral discourse emphasizes the urgency of action or a ‘needs-based orientation’ 
rather than a ‘rights-based orientation’ which takes into consideration long-term justice 
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(Boltanski 1999:5; Calhoun 2008; Vestergaard 2011:13). While both discourses are 
ultimately about alleviating suffering their reasoning for doing so is very different.  
 
This thesis contributes to broadening the discussion about celebrity humanitarians and moral 
humanitarian discourse by reflecting on their role as an intermediary1 between distant 
sufferers and spectators. As mentioned above, current research has proved celebrities are 
successful at increasing awareness and fundraising for a humanitarian organization, however 
there is limited information if this is due to an emphasis on the moral discourse. In addition is 
not widely researched whether the celebrity humanitarian perpetuates paternalistic 
representations of distant sufferers.   
 
Therefore this thesis seeks to answer the problem formulation,  
 
What role do UNICEF celebrity ambassadors play in Western moral 
humanitarian discourse and how does this affect the representation of 
distant suffering in UNICEF media appeals? 
 
To investigate the role of celebrity humanitarians I have chosen to use the United Nations 
Children’s Fund (UNICEF) as a case study. Indeed it was UNICEF which pioneered the 
Goodwill Ambassador concept in 1954 with its first partnership with actor Danny Kaye (Falt 
2009). Since the 1950s UNICEF has established an expansive institutionalized celebrity 
ambassador program overseen by Celebrity Relations Officers and the UN Department of 
Public Information (DPI). Given that UNICEF is an Intergovernmental Organization (IGO) 
and not an NGO, it serves as a more exemplifying case because its humanitarian discourse is 
representative of the UN and its member states. In other words, in comparison with individual 
NGOS, UNICEF has to adhere to a more global stance on humanitarianism. Moreover, 
UNICEF is an interesting case because their broad mandate illustrates the convergence of the 
moral and justice humanitarian discourses. That is to say that UNICEF’s work extends 
beyond emergency humanitarian intervention to include such issues as education, 
vaccination, children’s rights, and health.  
 
To research this problem formulation eight publicly available UNICEF videos that involve 
celebrity ambassadors in the depiction of distant suffering are analyzed. UNICEF publishes 
accessible material on the internet about their celebrity ambassadors, including: profiles, 
press releases, photo ops, and video clips. The analysis is based on the theoretical framework 
outlined in Chapter 4: Theory, which combines the work of Luc Boltanski on distant 
suffering, Stuart Hall on representation and Lillie Chouliaraki on the mediatization of modern 
humanitarianism. In combination these scholars provide a strong theoretical framework to 
research the link between celebrity ambassadors and moral discourse. Simultaneously, I 
investigate the representation of distant suffering given that it is a critical component of moral 
                                                 
1
 Celebrity ambassadors are understood as intermediaries insofar that they inform the spectator-sufferer 
construct. In other words the celebrity ambassador takes the role of the third actor in the model of representing, 
viewing and responding to distant suffering. This notion is elaborated on in Section 4.4: Hybrid of Theory. 
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discourse. Subsequent to my problem formulation, four working questions guide the data 
analysis. 
 
This thesis is organized as follows: Chapter 2: Historical Frame provides an overview of the 
history of humanitarianism, including the rise of celebrities as humanitarian actors. In 
addition Chapter 2 includes a background to UNICEF’s Goodwill Ambassador Program, thus 
combining celebrity and humanitarianism in a concrete case. Subsequently, Chapter 3: 
Conceptualizing Discourse returns to the notion of moral and justice humanitarian discourses 
in order to clearly define the parameters of the problem formulation.  In particular discourse, 
as a form of analysis, is critical to the results of this thesis and lends itself to understanding 
the theoretical framework. Thus in Chapter 4: Theory, Boltanski’s theory of the politics of 
pity is described as well as Hall’s notion of representation which is applied to distant 
sufferers, and Chouliaraki’s work on humanitarian communication which links these theories 
together.  Chapter 5: Methodology outlines the empirical research process of Critical 
Discourse Analysis (CDA) and its application in the thesis. Data includes: both primary and 
secondary literary sources, primary data collected from the internet in the form of videos, and 
an expert interview with a UNICEF Celebrity Relations specialist, Melanie Sayers2. The 
analysis of UNICEF videos in Chapter 6: Analysis is guided by the following working 
questions,  
 
1) What discursive indicators of the theoretical framework (e.g. moral 
discourse and representation) are emphasized in the UNICEF medial 
appeals? 
2) What actions do UNICEF celebrity ambassadors propose spectators of 
UNICEF’s video appeals should undertake? 
3) How are distant sufferers represented in UNICEF media appeals?  
4) To what extent do UNICEF’s celebrity ambassadors emphasize a moral 
humanitarian discourse?  
 
This chapter approaches the problem formulation by applying the theoretical framework in a 
number of ways, ultimately summarizing the various roles celebrity ambassadors play as 
intermediaries between Western spectators and distant sufferers. Chapter 7: Conclusion 
summarizes the findings of Chapter 6 and proposes applicable future research. 
 
 
2.0 Historical Frame 
 
This section provides an overview of the history of humanitarianism up until the introduction 
of celebrities as institutionalized humanitarian actors. By framing what humanitarianism is, 
the reader can be guided throughout the thesis as to what humanitarianism is not. The second 
section explains the rise of celebrity humanitarians and the implications of their involvement 
                                                 
2
 Melanie Sayers is a pseudonym to protect the identity of the informant. Sayers is not an official spokesperson 
of UNICEF however she was able to provide a wealth of information which supplements the findings of the data 
analysis.   
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in global aid. The discussion is not focused on the ‘type’ of celebrity humanitarians nor the 
numerous critiques and research on celebrity advocacy for which there is plenty of existing 
literature (see Brockington 2014; Chouliaraki 2012; Cooper 2007; Daley 2013; Goodman 
2009; Kapoor 2013; Müller 2013; Richey & Ponte 2011; West 2008; Wheeler 2011; and so 
forth).  The third section focuses on bringing the key elements of the above sections together 
in the one concrete example of UNICEF’s Goodwill Ambassador Program.  
 
2.1 A History of Humanitarianism 
 
According to Davey, “there is no homogenous or ‘pure’ and legitimate conception of 
humanitarian action” (2012:3). For example, humanitarian history and discourse could be 
discussed from the perspective of faith3, colonialism4 or the rise of Southern or non-Western 
actors5. However understanding the variations in humanitarian discourse worldwide would 
require multiple theses; thus I have chosen to elect the Western6 conception of 
humanitarianism. Throughout this thesis the use of the term humanitarianism should be read 
as Western humanitarianism. As Kennedy (2007) notes, “when we imagine humanitarianism 
… we think of much of the non-Western world”.  This is to say, that as spectators we are 
positioned in the West, looking out on the non-Western world’s suffering. Moreover, what I 
define as Western humanitarianism is further limited to literature and discussion in English 
that emphasizes work and sources from Anglo-Saxon countries. There are limitations by 
doing so, such as little attention paid to non-Western discourse. Even so, I argue that a 
Western conception of humanitarianism remains sufficiently diversified and debated to 
provide a substantial backbone for this thesis. Indeed as Davey contends, “the Western 
‘blend’ of humanitarianism is the result of many divergent forces, [and] has been shaped by a 
variety of philosophies and beliefs” (2012:3). 
 
Modern humanitarianism is arguably located in Western history and Christian thought 
however compassion plays a central role in most belief systems (Barnett & Weiss 2008:7; 
Fassin 2011:1). According to Fassin (2011) moral sentiments are emulated in philosophical 
reflection and the formation of a common sense in Western societies from the 18th century 
onwards (Fassin 2011:4).  The Enlightenment and Christian Reform Movement in the 18th 
                                                 
3
A multitude of faiths from Christianity to Confucianism have informed cultural understandings of morality.  
Religious beliefs such as Zakat in Islam and Tzadakah in Jewish tradition are examples of contributions to the 
moral discourse outside of the Christian belief system (Barnett & Weiss 2008:19).   
4
 For more discussion on the role of humanitarianism during colonialism see Cooper (2006) and Conklin (1998). 
While missions brought health and hygiene standards to native populations in distant colonies, they also 
propagated Eurocentric ways of being by civilizing colonized populations (Vaughan 1991). 
5
 The work of Davey (2012) and the HPG project “A Global History of Modern Humanitarian Action” 
overviews the often parallel histories of humanitarianism in both the global North/South and West/Rest. For an 
in-depth study on ‘Southern’ or non-Western contributions to humanitarianism see Pacitto et al. (2013). 
6
 It is essential to underline the dilemma of dichotomous terminology such as West/East, North/South, 
First/Third Worlds, and Developed/Developing. Within all these categorization comes a polarization of 
difference clouded by the fact that for one to exist the other must in contrast (Pacitto et al. 2013). This thesis 
takes the worldview of West or Western in contrast with the ‘Rest’. For the purpose of this thesis the Rest 
constitutes the developing world, and in specific, the places where humanitarian interventions most often take 
place.  
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and 19th centuries helped shape a discourse of humanity and the basis for human rights 
(Barnett & Weiss 2008:19; Höijer 2004). Another essential pillar of humanitarianism born 
out of the Enlightenment was that of the cosmopolitan principle of a “shared humanity” 
(Pacitto et al. 2013:6). The notion of cosmopolitanism is a recurring theme in much 
humanitarian literature, and signifies the fundamental belief that “each person is of equal 
moral worth and a subject of moral concern” (Barnett & Weiss 2008:12). In essence it is 
these moral sentiments of universality and equality on which humanitarianism rests. 
 
The 1900s in particular experienced the birth of humanitarian organizations and the 
establishment of state humanitarian assistance (Fassin 2011:4).  The International Committee 
of the Red Cross (ICRC), co-founded in 1863 by notable humanitarian Henry Dunant, played 
a pivotal role in the shaping of humanitarian discourse7. In particular, the World Wars of the 
20th century demonstrated the apparent need of, and yet the potential for success and failure 
in, the humanitarian field. For instance, the ICRC publicly recognizes it ‘failed’ to 
significantly intervene in the suffering of victims during the Holocaust given its commitment 
to traditional procedures (2014). Even so, the ICRC has made considerable contributions to 
the humanitarian field, including the Geneva Conventions in 1864 and in 1929.  
 
In a similar, although more complex, line of thinking the establishment of the United Nations 
(UN) in 1945 was a reaction to the suffering and tragedy of WWII. The UN played an 
increasing role in humanitarianism with the establishment of various sub-bodies such as 
UNICEF, the World Food Programme (WFP), and the United Nations High Commissioner 
for Refugees (UNHCR). Human dignity was enshrined in the fundamental declarations of the 
1945 United Nations Charter, the 1948 Universal Declaration of Human Rights, and the 1989 
Convention of the Rights of the Child (CRC). These international agreements are premised 
on a human rights discourse. While human rights discourse adheres to the “fundamental 
claim to the moral significance of the individual human being” it differs from moral discourse 
insofar that the sufferer can make demands for justice (Vestergaard 2011:11). There is 
significant crossover between the compassion discourse of humanitarianism and the justice 
discourse of human rights, which will be discussed more in Chapter 3: Conceptualizing 
Discourse and throughout the thesis. 
 
In fact UNICEF’s approach to humanitarianism is twofold along these discourses, including 
both a “preparedness for response to save lives” and an aim “to address underlying causes of 
vulnerability to disasters, fragility and conflict” (2014b). For example, according to the 2012 
Humanitarian Action Study, UNICEF’s response to 286 humanitarian situations in 79 
countries included the vaccination of 43.8 million children for measles. Simultaneous to its 
                                                 
7 The founding principles of modern humanitarianism were those put forth by Jean Pictet of the ICRC and 
include the four core principles of: humanity, impartiality, neutrality and independence (ICRC 2014; see 
also Slim 1997). The ICRC’s principles remained the ‘industry standard’ until the end of the 1980s 
(Barnett & Weiss 2008:5-6; Ferris 2011:11). By upholding these values humanitarian agencies were 
considered apolitical which enabled them to work in highly politicized environments such as wars. 
Likewise, humanitarian organizations’ dedication to universality, e.g. the equal treatment of all suffering 
victims regardless of race, culture, or society, emboldened any aversion to politics.  
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role as a humanitarian organization UNICEF is guided by the CRC, thereby adhering to a 
rights-based approach. The contradictions of these two humanitarian discourses will be 
elaborated in Chapter 3: Conceptualizing Discourse and in Chapter 6: Analysis. Given these 
divergent discourses, UNICEF provides a unique case for examining the link between 
celebrity humanitarians and the moral discourse.  
 
UNICEF was the first international organization to enlist a celebrity for its advocacy and 
fundraising purposes. The appointment of Danny Kaye as UNICEF’s first Goodwill 
Ambassador in the early 1950s marks the birth of modern celebrity humanitarianism. Those 
celebrities who rise to ambassadorial status, especially after years of service, are considered 
legitimized humanitarian actors. Almost all UN agencies now have celebrity ambassadors 
while UNICEF continues to have the majority (Brockington 2014:94). As of 2006, there were 
more than 400 UN celebrity ambassadors, under fifteen different titles and three categories 
(international, regional and national) (Fall & Tang 2006). Before discussing the UNICEF 
Goodwill Ambassador program in detail, Section 2.2 below provides a broad background on 
the proliferation of celebrity humanitarians.  
 
2.2 The Rise of Celebrity Humanitarians 
 
Celebrities, as noted previously, have a long history in track-two diplomacy since Danny 
Kaye’s ambassadorial beginning in 1954. Celebrities now choose to advocate on a wide-
range of social issues on both national and international stages. Simply put the 
celebritization8 of aid, development, and humanitarianism has increasingly proliferated in the 
last century. According to Cook (2008) popular culture became entrenched in the post-
modern world, therein bringing celebrities to the fore of political and humanitarian spheres 
(in Street 2004). Popular culture drew attention to causes and worldly events otherwise out of 
sight (and out of mind) of the Western spectator.  
 
According to Marshall (1997) celebrities are people who, aided by mass media, enjoy “a 
greater presence and wider scope of activity and agency” than the rest of the public (in Street 
2004:437). Therein celebrity is “a voice above others… that is channeled into media systems 
as being legitimately significant” (Marshall 1997 in Bell 2011:165). This influential voice is 
the social and symbolic capital that can be used by NGOs and international institutions such 
as UNICEF to put a spotlight on their work (Bell 2011). As Bono argues, “being a celebrity is 
a currency that should be used to bring change” (Butunyi 2010). Indeed considering celebrity 
a currency is accurate when reflecting upon the financial benefits celebrity endorsement can 
                                                 
8 While celebrities may become diplomats, activists, NGO leaders, or politicians, the latter are also increasingly 
celebritized. This thesis focuses on the former process of celebrities engaging in fields outside of entertainment 
and sport. However it is important to note the alternative process of formal diplomats, politicians or 
humanitarian leaders becoming celebritized. Examples of this range from the intensive celebritization of 
politicians such as Nelson Mandela, Ghandi, and more recently Obama (especially during his 2008 presidential 
run). Likewise, experts in the field of aid such as Jeffrey Sachs have gained celebrity status not only from their 
close relations to celebrities but as a sort of sounding board for the field they have come to represent. 
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bring to an NGO. Needless to say the notion of fame, and the attention it garners from vast 
audiences through the media, has come to impact humanitarianism in a number of ways.   
 
During the 1980s and post-Cold War period the pop culture influence, that being in this case 
celebrities and the mass media, brought humanitarianism to the living rooms of spectators 
around the globe. ‘Mega-events’ such as Geldof’s Band Aid concert in 1984, free-Nelson 
Mandela concerts of the same era, the start of Comic Relief, and so forth marked the rise of 
celebrity involvement in the late 1980s (Brockington 2014:94). Live Aid in 1985 can be 
considered a critical landmark of celebrity activism because it captured the power of the 
media. Not only did the concerts raise the profile and funds for Ethiopian famine relief, but 
also served to raise the profile of celebrity humanitarians. 
 
Indeed one of the most significant contributors to the proliferation of celebrity advocates is 
the expansion and evolution of global media (Tester 2010). This is to say that the media and 
celebrity are mutually reinforcing, a characteristic elaborated on in Chapter 4: Theory. 
Consequently, celebrity advocacy is increasingly becoming globalized and expanding into the 
Global South as the world is mediatized (Brockington 2014:89). Given this hand in hand 
relationship between celebrities and media, the more the latter grows it is likely celebrities 
will also increase their advocacy around the world (ibid.). 
 
The onset of the 21st century ushered in waves of celebrity involvement, bringing to the 
forefront social movements, politics, and social issues (Richey & Ponte 2011:32; West 
2008:74-75).  Likewise humanitarian actors became increasingly diversified, including 
formal aid and development workers, philanthropists, politicians, NGOs and celebrities 
(Daley 2013:376). While celebrity activists9 are nothing new, the sheer scope and 
institutionalization of celebrities is a relatively modern phenomenon. For instance the rise of 
celebrity diplomats, notably Bob Geldof and Bono as documented by Cooper (2007), 
exemplifies the expansion of celebrities into the foray of politics. Cooper argues that 
celebrities have an “enormous capacity to redefine both the priorities and mechanisms of 
diplomacy” (2007:131). For instance, Bono achieved unprecedented success in his meetings 
with US Senator Jesse Helms and President Bush in the mid-2000s which resulted in support 
for the Jubilee 2000 campaign and an increase in US funding for AIDS relief (Busby 
2007:248; Bunting & Burkeman 2002). Celebrity diplomats can use their stardom to bridge 
the levels of elite with that of the everyday citizen as was exemplified by Bono and Geldof’s 
presence at the G8 summits in 2005 and 2007 (Cooper 2007). 
 
Philanthropic initiatives such the Bill and Melinda Gates Foundation and the Clinton 
Foundation blur the lines between celebrity, entrepreneurship and politics and have become 
increasingly prominent influences on humanitarian and development initiatives (Lane 
                                                 
9 Celebrity activists, as one typology of celebrity advocacy, are not necessarily partnered with a particular 
organization or issue. Social-related activism can involve subjects such as war (e.g. Jane Fonda and the Vietnam 
War in the 1970s); environment (e.g. Daryl Hannah protests Keystone XL pipeline in 2013); and politics (e.g. 
Frank Sinatra’s campaigning for President Kennedy in the 1960s) (Cook 2008; Goldenberg 2013).  
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2013).10 As Nickel and Eikenberry (2010) point out, philanthropists “have the governing 
capacity to decide which diseases are eradicated – who lives and who dies – not because they 
represent the public collective will, but because they have accumulated massive profits” 
(272).11 For instance, not only can philanthropists chose where and what they will fund, but 
they also engage in a particular elitist world of decision making; as exhibited by Bill Gates 
participation, alongside Bono, at the annual World Economic Forums in Switzerland in 2005 
(Cooper 2007:128).  
 
Globalization has also shaped the humanitarian industry in a number of ways. In part due to 
the growing number of agencies and issues it now covers, the humanitarian industry is a “big 
business” (Kennedy 2009) and more powerful than ever before (Barnett 2005:734). As 
Barnett argues, humanitarian organizations are now intensely institutionalized and since 
the1990s have become increasingly bureaucratized (2005). The growth of humanitarian 
organizations is also linked to a rise in new advertising and communication which enabled 
the organizations to reach new audiences and potential donors (Kennedy 2009). As a result, 
the industry is now more market-oriented and standardized in order to compete for funding 
and support (Barnett 2005; Kennedy 2009; Littler 2008).  
 
Another effect of globalization has been the growth in NGO and partnerships. In recent 
decades, celebrities such as Madonna, Oprah Winfrey, Brad Pitt, Leonardo DiCaprio and Ben 
Affleck have all founded their own NGOs. In fact, Look to the Stars, reports that there are 
over 3,300 celebrities currently supporting NGOs in some capacity (2014). The range of 
issues which celebrity NGO founders engage, include: regional, such as the Eastern Congo 
Initiative (Affleck); environmental, such as the Rainforest Foundation (Sting); relief 
organizations, such as J/P HRO working in Haiti (Penn); and development-oriented, such as 
Raising Malawi (Madonna). In addition, many NGOs are now competing for celebrity 
endorsements since celebrities can play a key role in NGOs’ fundraising (Brockington 
2014:96; Daley 2013). Brockington identifies the proliferation of celebrity and NGO 
partnerships by pointing to the formalization of this relationship. According to Brockington 
the majority of established NGOs in the UK have full-time liaison officers whose sole 
purpose is to oversee the celebrity face of their organization (Brockington 2014:95). 
 
The 21st century reflects this growing inclusion of celebrities in the humanitarian field. The 
2000s ensued a decade of high-impact, celebrity-laden humanitarian campaigns such as 
Jubilee 2000 for debt relief, the Live 8 concerts and the ONE campaign to Make Poverty 
History. The ONE campaign, co-founded by Bono, involved more than 45 celebrities at its 
height (Look to the Stars 2014). This period beheld a wider range of new trends and forms of 
                                                 
10
 Firstly, either the philanthropists themselves are celebrities or become celebritized through their giving and 
foundation work. And secondly, these philanthropic foundations are indeed NGOs that often incorporate 
celebrities as representatives, ambassadors, or ‘faces’ of their campaigns. For instance, the Clinton Foundation 
went so far as to create a comedic video titled “The Clinton Foundation: Celebrity Division” starring A-list 
actors, which ironically mocks the “creative” inputs of celebrities to guide its work (Clinton Foundation 2011). 
11
 For example, the Gates Foundation is the largest private charity in the world with an endowment of nearly 
$60 billion (which exceeds the GDP of some countries) (Kapoor 2013:50). Needless to say philanthropists have 
real monetary power to direct the discourse of humanitarianism.  
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advocacy, such as an increasing alignment with capitalism and cause-related marketing 
(CRM)12 (Brockington 2014; Richey & Ponte 2011). ‘Philanthrocapitalism’, as Bishop and 
Green (2008) have called it, involves corporate charity, individual philanthropic donations, 
and the application of the business model to NGO practice (in Kapoor 2013:47). For instance, 
Product (RED)13, which paired high profile celebrities such as Penelope Cruz and John 
Mayer with iconic brands like Gap, promoted consumption as a benevolent means to help the 
world’s poor (Nickel & Eikenberry 2009; Wirgau et al. 2010; Richey & Ponte 2011). As a 
result of such campaigns celebrity humanitarians have also influenced the growing 
application of a sexy or glamorous discourse in order to appeal to Western donors (Cameron 
& Haanstra 2008). A number of scholars argue that the cross-over between celebrities and 
cause-related marketing as a solution to global issues may actually exasperate the underlying 
forces which cause poverty and inequity (Dieter & Kumar 2008; Hawkins 2012; Littler 2008; 
Richey & Ponte 2011; Yrjola 2009).  
 
Indeed the growing influence of celebrity humanitarians has given rise to many critiques. The 
main tension of celebrity involvement is their capacity to reach new audiences and raise 
money and awareness versus distort humanitarian issues and realistic solutions (Littler 2008). 
For instance, while celebrities generate attention and money for a cause, often the celebrity, 
rather than the actual issue, is the focus (Cameron & Haanstra 2008:1479). NGOs also run 
the risk of having their reputation tainted by a celebrity’s corporate endorsements, as was the 
case when actress Scarlett Johansson dropped Oxfam International to remain as the face of 
SodaStream after it surfaced that the latter’s business practices conflicted with Oxfam’s 
mandate (Bennett 2014; Brockington 2014). While CRM is effective at both fundraising and 
awareness raising it remains a contested new frontier for international NGOs and the UN. 
 
In addition, the messages celebrities deliver are likely oversimplified therefore detracting 
from the complexity of both the issue and possible long term solutions (Busby 2007; Collier 
2007:4). Another concern arising from celebrity involvement is the misrepresentation of 
those they claim to help, as Magubane (2007) asserts “the Africa created by the American 
celebrity, while not populated by spear chucking savages, is also completely bereft of 
doctors, politicians, musicians, or actors” (in Richey & Ponte 2011:30). In sum, a multitude 
of critiques have been widely researched. Nevertheless, celebrities continue to play an 
increasing role as humanitarians. Given all these concerns the question arises why UNICEF, 
an intergovernmental organization (IGO) of particular humanitarian authority, continues to 
use celebrity ambassadors? Indeed this question underlines the premise of this thesis, and the 
argument that celebrities’ role is more than solely to raise funds and awareness.  
                                                 
12
 CRM couples a for-profit firm, such as GAP or Motorola, with a non-profit firm or NGO (Hawkins 2012). 
Essentially consumers purchase a CRM product, such as a (RED) GAP t-shirt, and in turn a donation will be 
made (or a percentage of sales profits) to the charity or NGO in partnership with the corporation. Thorough 
research on CRM and how it is increasingly employed by international organizations has been conducted by 
Hawkins (2012) and Varadarajan and Menon (1988).  
13
 The Product (RED) phenomenon has been termed ‘Brand Aid’ and thoroughly researched by Richey and 
Ponte (2011), Magubane (2008), Littler (2008), Goodman (2009) and Goodman and Barnes (2011). The Susan 
G. Komen Breast Cancer Foundation pioneered the current wave of cause related marketing with the sale of 
pink merchandise to benefit research and awareness campaigns (King 2001). 
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2.3 UNICEF Celebrity Ambassadors 
 
The UN ambassadorial program became significantly entrenched in the 1990s under UN 
Secretary General Kofi Annan, who deliberately sought to bolster the program (Brockington 
2014:94; Alleyne 2005). At a UN conference, entitled ‘Celebrity Advocacy for the New 
Millennium’ in 2002, Annan emphasized that celebrities can act as tools to persuade 
international public opinion, which in turn could pressure governments to uphold UN pledges 
(Alleyne 2005:179). Annan recognized the power of celebrity in the media age, arguing that 
the UN’s “chances of breaking through the barrier of indifference are vastly improved when 
we have people like you [e.g. celebrities] in our corner and for our cause” (2002 in Alleyne 
2005:179). In specific, the ‘cause’ Annan refers to is the notion of universality14, which 
celebrities are inevitably advocating if they are to be UN ambassadors.  
 
According to Eric Falt, the Director of the Outreach Division of the UN Department of Public 
Information (DPI), the purpose is to “use the appeal of our Goodwill Ambassadors and draw 
attention to UN issues that we often have difficulties informing the general public about” 
(2009). Given that celebrities have an “established relationship with the public” the UN “can 
profit from this connection to raise visibility and mobilize support for specific causes” (Falt 
2009). Similarly UNICEF celebrity relations’ Marissa Buckanoff echoes Falt, stating that the 
celebrity ambassadorial program is “very cost effective because we [UNICEF] would never 
reach the numbers we reach if we didn’t have them [celebrities] to help us” (in Siegfried 
2013). Similarly UNICEF celebrity relations specialist Melanie Sayers further explains that, 
by celebrities,  
 
 Giving their time they are giving value which UNICEF, the Ambassadors and their teams are 
aware of.  You can estimate the cost of someone like David Beckham endorsing a product on 
a global platform and understand what that would cost UNICEF in financial terms.  UNICEF 
could not afford that kind of endorsement and does not have advertising budgets so the value 
of media and social media coverage from Beckham and others is very substantial … 
[UNICEF does not] underestimate the power and reach that the Goodwill Ambassadors 
enable for the organization (2014).  
 
Sayers also notes that because of their fame and success celebrities can bring awareness to 
markets and audiences UNICEF wants to reach (ibid.).  
 
Even so, there remain significant risks with the use of celebrities as ambassadors. For 
instance, Alleyne (2005) argues that using celebrity ambassadors is both elitist and ethno-
centric. This is to say the UN’s principles are undermined by emphasizing mainly American-
driven forms of political marketing, e.g. the celebrity (Alleyne 2005). Alleyne attests that the 
                                                 
14
 Universality refers to “the idea that the values promoted by a specific set of interests, states or entities can be 
held by and applied to all members of the international system of states” (de Senaclens 1985 in Alleyne 
2005:182).  
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UN’s bias towards more European and North American15 celebrities is because these regions 
favor universality and that celebrity ambassadors who “tout the value of UN universality” are 
used as tools of communication and fundraising (ibid.:182-3). By emphasizing the Western 
brand of celebrity, Alleyne argues the UN is exclusively giving preference to an American 
notion of social status and a (contested) discourse of international human rights (ibid.). 
Similarly, Yrjölä (2009) argues that celebrity humanitarians are an extension of Western 
hegemonic power. Yrjölä argues that the ‘soft image’ of the celebrity replaces the harsher 
colonial image of a soldier, merchant or priest; however it serves the same purpose to 
maintain the narrative of a “helpless and catastrophic” developing world in need of Western 
guidance and assistance (2009:17).  
 
In addition, while formal celebrity advocacy can benefit both the partner organization and the 
individual this alliance can also be one of “diminishing returns” (Wheeler 2011:15). In fact, 
as Wheeler (2011) has shown, a number of UN Goodwill Ambassadors, such as Sophia Loren 
and Geri Halliwell, are considered ‘failures’. Both celebrities, either by inappropriate 
behaviour or fall from fame, adversely affected the UN’s image (2011:15). Most recently 
Dutch national ambassador Nicolette Van Dam’s controversial tweet about Colombian 
football players resulted in her resignation (Dugdale 2014). Given that an integral priority of 
the UN’s engagement with celebrities is to capture and influence positive public opinion, 
such celebrity ambassador errors both distract from the actual humanitarian issue at hand and 
challenge the very notion that celebrities should be taken seriously. 
 
As a result of these critiques and risks associated with celebrity ambassadors, the UN 
ambassador program has established internal guidelines and reviews to improve celebrity 
relations and minimize adverse effects. In 2003, a report entitled “Guidelines for the 
Designation of Goodwill Ambassadors and Messengers of Peace” set the standards and 
approach for UN agencies to follow. The guide includes information about the celebrity 
ambassador recruitment process, how to manage successful field visits, and maximizing 
publicity (UNICEF 2003).  
 Likewise an internal review conducted by the Joint Inspection Unit of the UN in 2006 
provided detailed findings and recommendations (Fall & Tang 2006). The comprehensive 
review details 11 key recommendations ranging from enhancing the efficiency of the 
program to the encouragement of self-financing for field visits (e.g. the program costs 
UNICEF US $350,000 in 2004-2005) (ibid.). Internal documents such as these are evidence 
that the UN and UNICEF have a structured and well-thought out approach to the use of 
celebrity ambassadors. 
 
                                                 
15
 There remains a bias towards North American and European celebrity, however this continues to shift with 
the inclusion of more ‘Global South’ celebrities, especially sports stars such as Brazil’s soccer star Ronaldinho, 
an ambassador of WFP (Falt 2009; WFP 2014). According to Falt of the DPI, sport celebrities allow the UN 
“easier access to different ‘markets’” (2009). Diversifying where and what celebrities become ambassadors also 
helps to circumvent the criticism that the ambassadorial program is a reproduction of the paternalist narrative 
that the West is needed to ‘save’ the rest (Siegfried 2013).  
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2.4 Chapter Conclusion 
 
In sum, this chapter recounted the history of Western humanitarianism and the rise of 
celebrity advocates. In particular it was pointed out that celebrities have come to play an 
increasing role in humanitarian discourse given the influence of global media and the demand 
on NGOs to fundraise and innovate due to increasing competition in the humanitarian 
industry. There are however a number of critiques and risks induced by celebrity 
humanitarians. Even the UN Goodwill Ambassador program, arguably the most 
institutionalized form of celebrity humanitarianism, confronts the variable benefits and 
challenges of celebrity involvement. While celebrities are able to employ their star power and 
influence to galvanize support from potential donor publics they also have the potential of 
undermining the core issues humanitarian organizations tackle. This thesis builds upon this 
research and investigates celebrities’ ability to invoke an emotional response from a 
spectator, the essence of moral discourse. The following chapter conceptualizes the divergent 
moral and justice discourses within humanitarianism as a foundation to the subsequent 
Chapter 4: Theory.  
 
 
3.0 Conceptualizing Humanitarian Discourse 
 
This chapter explores the meaning of humanitarian discourse, therein highlighting the 
importance of discourse in analyzing the data in this thesis. Today, when speaking broadly 
about humanitarian discourse, it is virtually impossible to entirely segregate the 
moral/compassion and justice/political discourses. While the moral discourse relies on 
emotion and guilt to provoke a reaction from spectators, the justice discourse emphasizes that 
the imperative to act rests on the universality of human rights. The differences between these 
discourses is highlighted because the Boltanski’s theory on the ‘politics of pity’ and the 
‘spectacle of suffering’ is based in the moral discourse. 
3.1 Justice Discourse  
 
The inherent tension of politics and humanitarianism can be understood from a variety of 
perspectives. For Fassin, the political dimension is dependent on the means by which 
humanitarian action is mobilized: by a discourse of compassion or a discourse of justice 
(2011:8). While a discourse of justice sits within the political sphere, a discourse of 
compassion or pity (as Boltanski terms it) revolves around the moral question of helping 
another. According to Fassin “on both the national and the international levels, the 
vocabulary of suffering, compassion, assistance, and responsibility to protect forms part of 
our political life: it serves to qualify the issues involved and to reason about choices made” 
(Fassin 2011:2). Undoubtedly, as Barnett states, “humanitarianism and politics are no longer 
discursively constructed in binary, oppositional terms” (2005:734). 
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Barnett understands this tension as a decisive factor among camps of the humanitarian 
industry. On one hand, Dunantist organizations, such as the ICRC and Medicines sans 
Frontiers (MSF), maintain the founding principles of the Red Cross which serve to 
depoliticize humanitarianism (Barnett 2005:724, 728). While on the other hand, Wilsonian 
organizations, named after President Woodrow Wilson who believed combining such fields 
would be an effective means of addressing root causes of crisis, shift away from the 
restrictions of these principles (Barnett 2005:728). 
 
By incorporating a justice discourse, the humanitarian field is increasingly politicized. 
Termed the ‘new humanitarianism’, this shift from “needs-based orientation” to “rights-based 
orientation” means the humanitarian organizations are now acting as advocates for the rights 
of the sufferer (Vestergaard 2011:13). According to Darcy (2004) this highlights the link 
between relief and development agendas (and similarly the expanding focus of 
humanitarianism as noted in Chapter 2) (in Vestergaard 2011:13). Rights-based work cannot 
remain impartial and neutral if, as representatives of the distant sufferer/rights-holder, aid 
agencies must denounce injustice. Moreover, the widening interests included in humanitarian 
work, such as democracy promotion, undoubtedly politicize the humanitarian field. 
 
This political tension is a challenge to both uphold the universality of human rights (in other 
words, a solidarity approach) and the obligation to assist those suffering (Fassin 2011:2). 
According to Fassin the tension between “a relation of domination and a relation of 
assistance, is constitutive of all humanitarian government” (2011:3). In other words 
humanitarian discourse is an “asymmetrical relationship of compassion” which can result in 
the subjugation or paternalism of humanitarian aid recipients (Fassin 2011:3). In an effort to 
reaffirm its ‘commitment to humanity´ the new humanitarian discourse aims to do more than 
express guilt or condensation (Tester 2010 in Vestergaard 2011:13). 
Another way in which to frame this tension is to view humanitarianism as increasingly 
political due to the involvement of a multitude of different actors such as states, IGOs and 
NGOs. A key point of discussion for humanitarian politics is the legitimacy and details of 
intervention: under which conditions, to what degree and carried out by whom? As Davey 
contends “political agendas have often shaped the way humanitarian needs were constructed” 
(2012:3). Humanitarian intervention positions itself in the midst of politics concerning state 
sovereignty, supranational bodies, and military involvement and underlying objectives. States 
now seek to use their political, diplomatic, military will as means for humanitarian action 
(Barnett 2005: 724).  
 
3.2 Moral Discourse 
 
What the moral humanitarian discourse does is inform our reactions to the spectacle of 
suffering. As Fassin points out, humanitarian discourse- the language, knowledge, 
representation of suffering and moral response- has been successful at generating support and 
action from viewers (2011:3). It is from this perspective that my emphasis on Boltanski’s 
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work stems. Moral humanitarian discourse links “affects with values—sensitivity with 
altruism—and some, indeed derive the latter from the former and morality from emotions” 
(Fassin 2011:1). As will be discussed in detail in the following chapter, a moral discourse 
creates a binary between the spectator and the distant sufferer in an effort to not only inform 
the spectator, but to galvanize him or her to respond to the spectacle of suffering by paying or 
speaking (Boltanski 1999). 
Even though it may appear, normatively speaking, good to aid those in need, the moral 
discourse has many critics. Fassin emphasizes that what is commonly perceived as 
‘humanitarianism’ is constitutive of a Western academic discourse that has resulted in a 
replacement of social critique with the language of moral sentiments (2011:6). He argues that 
the moral discourse reformulates domination as misfortune, injustice as suffering, and 
violence as trauma in an effort to avoid the structural underpinnings of suffering (Fassin 
2011:6). If suffering is framed as an immediate crisis than intervention is a precedent that 
does not require critical engagement of structural violence. This brings the discussion full 
circle to the inherent tension of the political in humanitarianism. Therein moral humanitarian 
discourse “serves both to define and to justify discourses and practices of the government of 
human beings” (Fassin 2011:2). This is to say, that a moral discourse doesn’t require a 
critique of injustice. Furthermore Fassin argues that our culturalized understanding of 
suffering as a “moral manifestation” has resulted in excessive compassion (Fassin 2011:8). 
 
A key actor in contemporary moral discourse is that of the celebrity ambassador. While 
celebrity diplomats may emphasize a more political discourse by seeking dialogue with 
policy-makers and politicians; it is unclear if celebrity ambassadors remain solely within the 
sphere of moral discourse. Celebrity ambassadors’ public appearances and public service 
announcements (PSAs) raise the profile of UNICEF’s work, thereby increasing fundraising. 
This is to say that celebrity ambassadors may be agents of the moral discourse required to 
galvanize a reaction from a Western spectator. Regardless, the celebrity ambassador is a 
valuable resource for organizations such as UNICEF, which seek to engage Western 
spectators in the plight of distant sufferers. However to what degree celebrity ambassadors 
rely on “emotion, rhetoric and opinion” as “key bargaining tools” is yet to be determined 
(Wheeler 2011:6). 
 
3.3 Chapter Conclusion 
 
This chapter overviewed the divergent moral/compassion and justice/political discourses. 
Realistically both are at work to some degree in most, if not all, humanitarian organizations. 
For example, UNICEF aims to improve child survival, health and development, uphold the 
convention on the rights of the child, and take humanitarian action in emergencies (2014). 
While a simple understanding of humanitarianism conjures up immediate life-saving 
assistance in actuality humanitarianism works both to alleviate emergency suffering and to 
deconstruct the root causes of such suffering (Barnett 2011:10 in Pacitto 2013:3). This is to 
say that humanitarian discourse now seeks to address both short-term/emergency suffering 
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and long-term/structural suffering. Humanitarianism has come to face the often opposing 
needs to alleviate immediate suffering in the form of emergencies, natural disasters, and war 
and/or to alleviate long-term structural suffering in the form of poverty, genocide, and 
political oppression (Barnett & Weiss 2008:3; Pacitto 2013:3). The degree to which a 
humanitarian organization addresses either or both forms of suffering depends on their 
mandate. 
 
4.0 Theory 
 
This thesis establishes a theoretical framework which combines the work of Luc Boltanksi’s 
‘Distant Suffering’ and Stuart Hall’s ‘Representation & the Media’. To supplement both 
perspectives contemporary scholars, such as Lillie Chouliaraki are also referenced. The 
theory section is organized as follows: first Boltanski’s notion of distant suffering is 
introduced with particular emphasis on his ideas concerning how a Western spectator is 
provoked to respond to the spectacle of suffering, and which responses he deems morally 
fitting. Much like the theory of ‘Othering’ or Orientalism by Edward Said, Boltanski’s notion 
of the ‘distant sufferer’ is cited and discussed at various lengths within the humanities. In an 
effort to return to the original meaning of ‘Distant Suffering’ the theoretical framework is 
grounded in Boltanski’s work. 
 
The second part of this chapter reviews the media as a medium for humanitarian 
communication. The work of Chouliaraki connects the notion of the ‘distant sufferer’ with 
humanitarianism and media -- two key elements of this thesis. Media is a bridge between 
Boltanski and Hall’s work, however their approaches to it differ. For the purposes of this 
thesis the media is the stage where distant suffering is represented, and therefore is the source 
of data for analyzing the problem formulation and research questions. 
 
The third part of the theory chapter is devoted to the theory of representation by Stuart Hall. 
As much as Boltanski describes the spectatorship of suffering he leaves the representation of 
the suffering largely under analyzed. Stuart Hall’s Representation & the Media further 
develops the ‘sufferer’ side of the politics of pity dilemma. Representation is the final piece 
of the theoretical puzzle because it establishes the importance of who represents what (in this 
case celebrity ambassadors representing both UNICEF and the ‘distant sufferers’ they aid) 
and how or what representation is made (to be analyzed from the data of this thesis).  
 
In sum this theoretical framework creates a hybrid of Boltanski’s ‘distant suffering’, Hall’s 
‘representation’ and the connection between both to humanitarian ‘discourse’. The hybrid of 
these theories is depicted in a ‘theoretical framework’ schema, to be found in the conclusion 
of this chapter, which exemplifies how these theories work in unison. 
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4.1 Distant Suffering 
 
4.1.1 The Politics of Pity 
 
The politics of pity as a terminology arose from Hannah Arendt’s work in the 1960s, which 
argued that politics had been displaced into the ‘social question’ (Boltanski 1999:preface; 
Chouliaraki 2010:108). This means that urgent concern (intervention) supersedes long term 
concern for structural justice.  In Boltanski’s words, 
 
A politics of pity does not ask whether the misery of the unfortunate is justified ... 
when the unfortunate is regarded as a victim, this politics may compromise with 
justice and consequently pose the question of justification -- but it always does so in 
order to give a negative answer; the question remains rhetorical and is not tested 
(1999:5). 
 
Therefore it is the urgency of action that prevails over ‘considerations of justice’ (Boltanski 
1999:5). Urgency of action relies on a moral approach to humanitarianism. This is to say that 
the politics of pity relies on an “emotion-oriented discourse of suffering” to provoke “public 
action in the name of universal ethics” (Chouliaraki 2010:108). Essentially, the spectacle of 
suffering underpins the moral humanitarian discourse on which this thesis is based.  
 
Boltanski’s politics of pity depends on two counterbalancing actors: the spectator (the 
observer) and the sufferer (the observed). According to Boltanski these two actors, or 
‘classes’ as he refers to them, are “not unequal by reference to merit, as in the problematic of 
justice, but solely by reference of luck” (1999:5). The spectator observes the suffering of the 
other either directly or indirectly (however in the case of this thesis it is most likely the latter) 
at a sufficient distance, which keeps their experiences and actions distinct (Boltanski 1999:5). 
According to Boltanski the politics of pity rely on the “paradoxical treatment of distance”, 
which means that pity is aroused upon the “massification of a collection of unfortunates who 
are not there in person” (1999:13). Without the division of the unfortunate and the fortunate, 
or the sufferer and the spectator, the politics of pity cannot develop (Boltanski 1999:13). 
 
However, regardless of the distance between them, the distant spectator is morally provoked 
by the spectacle of suffering since “without morality there is no pity” (Boltanski 1999:13). A 
Western spectator views the spectacle of suffering usually through the media, which in the 
case of this thesis are UNICEF videos. Within the moral discourse, the spectator is expected 
to react to the “moral demands” of the spectacle (Boltanski 1999:xv). According to Boltanski, 
the spectator makes a commitment to action even when he or she is “thousands of miles away 
from the person suffering” (1999:xv). The moral imperative to act on the suffering of a 
distant other is sufficient to overcome both distance and differing realities between the 
spectator and sufferer.  
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4.1.2 Paying and Speaking: Commitments to Action 
 
Boltanski proposes that a spectator can commit oneself in two ways: speaking or paying 
(1999:17). As he points out, “No one ever suggests, for example, that the spectator should 
drop everything and take himself to the unfortunate side” (Boltanski 1999:17).16 While 
Boltanski’s understanding of an appropriate spectator response is an insightful extension to 
his theory of the politics of pity this thesis does not examine if indeed spectators respond in 
this way. Rather, this thesis researches if paying and speaking are proposed by the celebrity 
ambassador as a means by which the spectator can or should respond to the spectacle of 
suffering. In other words, the concern of this thesis is the role the celebrity ambassador plays 
in the spectator-sufferer construct, rather than the spectator’s interpretation or reaction to 
distant suffering (see Höijer 2004). Even so, the concepts of paying and speaking are 
reviewed both below. 
 
Both speaking and paying have disadvantages, advantages, and intermediaries at play. In 
terms of speaking, telling another of the suffering a spectator has viewed is not enough to 
“satisfy the demand for commitment to action” (Boltanksi 1999:xvi). Nor can the sufferer 
simply be aided by hearing the spectator’s ‘good word’ alone. This is to say that speech can 
be merely verbal, and not extend to any real action. This leads to the crisis of pity, in which 
the focus is shifted to the media and the spectacle of suffering given the “loss of confidence 
in the effectiveness of speech” (Boltanski 1999:xvi). Rather for speaking to become acting, it 
must be used to engage political or public institutions in the form of public opinion 
(Boltanski 1999:18). This involves a host of different intermediaries from lobby groups, 
NGOs, governments, and political representatives. In the case of this thesis, celebrity 
ambassadors and the NGOs they represent can be considered intermediaries between 
sufferers and spectators.  Speaking, for example, in the form of petitions, demonstrations, or 
lobbying, can make considerable impacts on distant suffering. 
 
Paying continues to be a major form of commitment to ease distant suffering because it is 
easier to see it as an action (in comparison to speaking) and is easily calculable (Boltanski 
1999:18). Giving money or a donation is one of the more encouraged forms of humanitarian 
involvement for Western spectators. Nevertheless, the major drawbacks of paying are that the 
commitment is impersonal and takes away from the individual uniqueness of both the 
spectator and sufferer (Boltanski 1999:18). Giving money is often critiqued for being a ‘way 
out’ (e.g. to rid oneself of the guilt of being more fortunate) because the money may travel in 
some form to the distant sufferer but the spectator will not follow and thus the bond between 
the two is minimal (e.g. payment at a distance cannot be made directly to the sufferer) 
(Boltanski 1999:17-8). 
 
4.1.3 How is this commitment to action proposed? 
                                                 
16
 However a growing discourse of voluntourism which markets save-the-world trips to Westerners challenges 
Boltanski’s proclamation. The discourse of voluntourism provides a means whereby Westerners can act out their 
humanitarian roles alongside sufferers (Manzo 2008). 
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As mentioned above, the spectator indirectly views the spectacle of suffering through the 
media. In Boltanski’s words, “In relation to the media, the spectator occupies the position … 
of someone to whom a proposal of commitment is made” (1999:149). This is to say that the 
media, often mediated by an eyewitness, journalist, or in the case of this thesis, a celebrity, 
conveys information to the spectator who may in turn be aroused to take action at the 
spectacle of suffering. This mediator, is referred to as an intermediary in this thesis and takes 
the role of the third actor in the model of representing, viewing and responding to distant 
suffering. According to Boltanski the spectator can be moved by the images and notions 
being proposed to him (e.g. “be indignant as the sight of children in tears being herded by 
armed soldiers” or he can reject this proposal and “return it”) (Boltanski 1999:149). 
 
Substantial research cited by Boltanski suggests that spectators have critical abilities that 
enable them to “distance oneself from the spectacle” in order to infer of the intentions and 
manipulations possibly used in the media (Boltanski 1999:150). Therein the “critical 
spectator must then assume responsibility for unmasking the manipulation of which he thinks 
he is the target and endeavour to establish a different way to be concerned by what happens” 
(Boltanski 1999:150). Boltanski argues that media inherently heightens the uncertainty a 
spectator has concerning the authenticity of distant suffering given the numerous emotions 
evoked from the spectacle of suffering and the variance in which suffering is shown 
(1999:151,153). 
 
Boltanski further identifies that the emotion staged by the media is fragile in that it proposes 
both real and fictional emotion (Boltanski 1999:152). The real emotion is derived from the 
distant sufferer, which provokes an equally ‘real’ response from the spectator if the latter’s 
reaction is going to be deemed morally acceptable (Boltanski 1999:153). However the 
fictional emotion comes from the fact that the spectator is not present in the spectacle of 
suffering and therefore the “inaccessibility to act may bring media-staged emotions close to 
fictional emotions” (Boltanski 1999:153). To prevent this shift from real to fictional emotion 
an action, or at least a commitment to action, must be taken by the spectator. 
 
4.2 The Media 
 
The media plays a pivotal role in Boltanski’s theory on distant suffering and Hall’s theory on 
representation. In essence the media stands to bridge these theories and incorporate their 
usefulness for my thesis. Moreover, due to globalization mass media carries communication 
and visual representations to the entire world (Hall 2005:5). According to Hall, the media is 
one of the “most powerful and extensive systems for the circulation of meaning” in 
contemporary society (Hall 2005:14). Before discussing representation at length I briefly 
review how media is conceptualized as a medium for humanitarian communication. 
 
The double-edged sword of media use for humanitarian fundraising and awareness is as 
follows: on one hand the media garners publicity, attention and brings distant suffering as 
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close to the Western spectator as possible; however on the other hand, it is repeatedly 
criticized for sensationalizing, othering, oversimplifying and eroticizing reality and complex 
issues (Boltanski 1999:177; Chouliaraki 2010). According to Chouliaraki (2010) the media 
disseminates different forms of the spectacle of suffering- these include the shock effect and 
positive image appeals. The shock effect relies on imagery of the ‘ideal victim’ (Höijer 2004 
in ibid.:110), the pornography of poverty17 (Cameron & Haanstra 2008), and contrasting the 
lives of the sufferer and spectator resulting in guilt and emotion (Chouliaraki 2010:111). As 
Kennedy (2009) states, “beyond communicating pain and want, humanitarian advertisements 
are also transferring guilt: the pleading eyes of the hungry child implore us to do our part.” 
According to Cottle and Nolan (2007) the media “are drawn selectively to images of distress” 
rather than the structural issues that underpin this distress and thus humanitarian 
organizations continue to rely on such images for fundraising and awareness campaigns 
(863).  
 
This negative imagery has given rise to compassion fatigue, either in the form of the 
bystander effect (a feeling that all is hopeless) or the boomerang effect (indignation to the 
guilt-tripping message) (ibid.:111-2; Kennedy 2009; Moeller 1999; Tester 2001). Conversely, 
positive image appeals focus on the victim’s agency and dignity (ibid.:112). The positive 
image appeal individualizes both sufferers and potential donors which moralizes the spectator 
as a potential saviour (ibid.). An unwanted effect of positive imagery is that spectators may 
misconceive that there is no more need for aid if the sufferers are depicted as happy and 
healthy (Chouliaraki 2010:114). In other words, potential donors do not respond to positive 
images to the same degree as shocking imagery (Kennedy 2009). Even so, both appeals rely 
on photorealism and an emotive narrative.  
 
Even though these tensions exist, the media remains the medium that brings the spectacle of 
suffering to the spectator. As Chouliaraki claims, “confronting Western spectators with 
distant suffering is often regarded as the very essence of the power of television. This is the 
power to make spectators witnesses of human pain by bringing home disturbing images and 
experiences from faraway places” (2006:18).  Television strategically represents sufferers to 
“engage spectators in multiple forms of emotion and dispositions of action” (Chouliaraki 
2006:19). In order for a spectator to commit to an action this action cannot be out of reach 
even if the distant suffering is. The media informs the spectator of what he or she cannot 
directly observe or discuss with the sufferers. According to Tomlinson (1999) one role 
mediation takes is “overcoming distance in communication” while also “closing the moral 
distance” between people across geographical regions (154 in Chouliaraki 2006:19). In order 
for spectators to overcome the distance between themselves and the sufferer they must use 
imagination. 
 
4.2.1 Imagination across Distance 
                                                 
17 Pornography of poverty (referred to as PoP in the case analysis tables) is the depiction of impoverished 
‘others’ as helpless in order to “induce emotions of pity and guilt on the part of potential donors” (Cameron & 
Haanstra 2008:1476). For instance, iconic imagery that falls in this category is an image of an emaciated child 
with flies around his or her eyes, who appears to lack agency and is in need of external help. 
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All three scholars, Boltanski, Chouliaraki and Hall identify the importance of imagination in 
the spectator-sufferer construct. Boltanski emphasizes imagination as the key enabler a 
spectator has to overcome the distance and difference between themselves and the sufferer. 
The tension between the spectator and sufferer is that while the former is safe the latter is 
more frequently destitute (Tester 2001:78; Boltanski 1999:xv). The media attempts to 
reconcile this tension and bridge the humanitarian organization’s work in the field with the 
potential donor in the West (Cottle & Nolan 2007:863; Kennedy 2009).  
 
This difference is largely in part due to the distance between the two actors, hence the 
articulation that the sufferer is a distant one, versus within the spectator’s own community or 
realm. In most campaigns conducted by UNICEF the images of the distant suffering child are 
those not from the West but elsewhere. The spectator, for example, is not subject to “the 
misfortunes which affect the suffering person...in the present, or the future...so he could 
safely ignore them” (Boltanski 1999:37). Yet the spectator sympathizes with the distant 
sufferer, overcoming the distance between them, through means of ‘modal imagination’ 
(Boltanski 1999:38; Chouliaraki 2010:112). Chouliaraki defines modal imagination as “the 
ability of spectators to imagine something that they have not experienced themselves as being 
possible for others to experience” (2006:20; see also Boltanski 1999:38 and Smith 
1761/2000:8). 
 
Imagination is a key bridge between the spectator and sufferer, and an important instigator 
for conjuring up the sentiments needed to move a spectator to act. However, the spectator is 
caught between both the reality that they do not and will not share the experience of the 
distant sufferer and are unable to bridge the distance in reality (e.g. go to the sufferer 
physically) thus a celebrity ambassador is enabled to do both. As Chouliaraki points out 
spectators have a particular emotional orientation to their idols even if they are unbeknownst 
to them (2006:21). While a spectator may have an emotional orientation to a celebrity they 
are still caught in the tension that they must watch the celebrity, rather than be in close 
proximity, thus the expression intimacy at a distance (Chouliaraki 2006:21).  Arguably the 
Western spectator has a closer orientation to a Western celebrity than to a distant sufferer. For 
instance a Western spectator is likely to instill more trust in a celebrity who shares a similar 
culture (e.g. Western) than with a distant other.  
 
Similarly Hall argues that the spectator must be able to identify with the representation they 
are viewing, which in this case is that of a distant sufferer (2005:16). Hall applies this logic to 
advertising insofar that a consumer must make identification with a representation in order 
for it to have any meaning to them (2005:16). I argue that celebrity ambassadors serve the 
purpose to inspire our imagination and provide identification alongside the representation of 
distant suffering. In other words, celebrity ambassadors are a piece of our culture with which 
we can claim identity and therefore are a critical intermediary between the representation of 
distant suffering and the Western spectator. 
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4.3 Representation 
 
Not only does media serve as a medium for the spectator-distant sufferer relationship, it also 
embodies the kind of power(s) which construct knowledge and representations. As Jhally 
(2005) argues, “communication is always linked with power and that those groups who wield 
power in a society influence what gets represented through the media” (in Hall 2005:3).  This 
section elaborates not only on what representation is, but also the processes of power and 
knowledge that shape representation and therefore inform the spectator-sufferer construct of 
meaning. 
 
Representation is born out of cultural studies. As stated by Hall, representation is “the process 
by which members of a culture use language… to produce meaning” (1997:61). According to 
de Saussure (1960), meaning is relative and derived from difference rather than innate 
characteristics (in Hall 1997:234). For example, the terminology of the West and the Rest is a 
form of classification whereby we give meaning to something by deciding what it belongs 
with and what it is different from (Hall 1992; Said 1978). Derrida (1974) argues that there is 
“always a relation of power between the poles of a binary opposition” (in Hall 1997:235). 
Indeed, binary oppositions, such as the spectator-sufferer construct used in this thesis, have 
potential to be “reductionist and over-simplified – swallowing up all distinctions in their 
rather rigid two-part structure” (Hall 1997:235). This is to say that not all spectators or 
sufferers are the same and the diversity of their distinction is overruled by such broad 
categorization. According to Hall, classification, assigning meaning, and stereotypical 
representations, are due to power (1997; 2005:10).  
 
Hall argues, “the issue of power can never be bracketed out from the question of 
representation” (2005:14). Power intervenes in language or representation in an attempt to fix 
meaning within a certain ‘regime of representation’ (Hall 1997:259 and 2005:19). However, 
an image has no fixed meaning and therefore this theory gives space to ask: “Who has the 
power, in what channels, to circulate which meanings to whom” (Hall 2005:14). By which 
power are these representations being perpetuated? In terms of this thesis, answers to these 
questions posed by Hall become critical to understand why there is such a notion of a 
Western spectator and a distant sufferer in the first place. For instance, Chouliaraki argues, 
 
Who watches and who suffers reflects the manner in which differences in economic 
resources, political stability, governmental regimes and everyday life enter the global 
landscape of information...political agency across global zone of influence - North and South 
or East and West. Safety and suffering, then, are apt categories for understanding television's 
power to represent the world to the world … to ‘other’ those who live in poverty or with war 
(2006:4). 
 
Essentially this comes down to discourse, which “constructs the topic” and “influences how 
ideas are put into practice and used to regulate the conduct of others” (Hall 1997:44). 
According to Hall “as far as meaning is concerned, you need discourse” which he describes 
as “the frameworks of understanding and interpretation to make meaningful sense of 
[representation]” (Hall 2005:12). The emphasis of the moral discourse on the spectacle of 
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suffering constructs particular representations of distant sufferers which prove effective for 
motivating the spectator to either donate or speak out for the humanitarian issue. As Hall 
points out, an “image is not only producing identification… it’s actually producing 
knowledge” (2005:20). In other words, “the concept of discourse implies that the relationship 
between power and meaning is one of mutual constitution” (Chouliaraki 2006:83). Therein, 
this knowledge guides how the person in the image is understood, defined, and related to. In 
essence, the representation guides the discourse appropriated to the sufferer.       
 
Hall identifies two forms of representation: the notion of something which images and 
depicts (or represents something which already exists) and that which stands in for something 
else (1997 and 2005:6). The latter refers to political figures or representatives who represent 
people in a particular forum. For instance UNICEF celebrity ambassadors are representatives 
of the organization itself and in doing so become a representative for both the spectator and 
sufferer. However the former is a more complex notion of representation because in actuality 
a representation is not an image or depiction of something which existed before or 
independently (Hall 2005:6-8). Rather a representation is constitutive of the process of 
representing; meaning the “representation is not outside the event, not after the event, but 
within the event itself; it is constitutive of it” (Hall 2005:8). 
 
This clarification has a number of implications for my theoretical framework. First, if 
representation is constitutive, it means that meaning is created. As Hall points out, “the true 
meaning of it [an event or person, for example] will depend on what meaning people make of 
it; and the meanings that they make of it depends on how it is represented” (Hall 2005:7). 
Thus the images, language, and symbolism used by celebrities to represent distant suffering 
will impact what meaning is made of this suffering. As Hall argues, representation is “a 
powerful way of circulating in the world a very limited range of definitions of who people 
can be, of what they can do, what are the possibilities in life, [and] what are the natures of the 
constraints on them” (2005:20). Even so, Hall argues that the ‘politics of the image’ can be 
broken down to expose dominant or hegemonic stereotypes that have come to be naturalized 
to a point that it is difficult to see the powers, which have constructed it (Hall 2005:20-1).  
 
By viewing the media representations of distant suffering that celebrity ambassadors help 
bring to the attention of spectators this thesis deconstructs what is represented and what the 
role the celebrity ambassador has in mediating such a representation. Keeping in mind the 
summary of Hall’s theory above, especially that representation is constitutive thereby 
creating meaning and influencing discourse, the following subsection highlights which form 
of sufferer representation is most effective for galvanizing the response of spectators.  
 
4.3.1 How Suffering is presented in order to be effective 
 
In as much as the politics of pity regards the “unfortunate together en masse” it remains 
important to provide detailed, personal cases of misfortunes in order to inspire pity (Boltanski 
1999:4). As Boltanski points out, “pity is not inspired by generalities” (1999:11). For 
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instance, quantitative statistics concerning poverty may be useful in an economic paper or for 
means of defining politics but general statistics cannot invoke the “sentiments which are 
indispensable for a politics of pity” (ibid.). A singular image of a suffering child, for 
example, can evoke sadness from a spectator, while news of a large-scale battle can leave a 
spectator indifferent (Boltanski 1999:12). Individual sufferers touch us “through the 
accumulation of details [yet] must be able to merge into a unified representation. [This is to 
say that] although singular, they are none the less exemplary” (Boltanski 1999:12). 
 
The notion that suffering must be understood in terms of scope and yet simultaneously be 
individualized to effectively communicate to the spectator will be applied to the analysis 
section of this thesis. Similarly, as Chouliaraki points out the degree to which the suffering is 
depicted in the form of shocking imagery, must be balanced with ethical treatment of the 
sufferer. Chouliaraki’s study of the response to negative and positive imagery of suffering, 
examines the extent to which suffering details are can be represented before alienating the 
viewer. As Boltanski argues, suffering must be represented with recognition of the “wretched 
details” whilst also maintaining respect for the sufferer (1999:33). The analysis of UNICEF 
videos will discern if the images and representations attempt to express the scale of suffering 
while also personalizing a sufferer to enhance connectivity with the spectator.  
 
4.4 Hybrid of Theory 
Therefore in drawing on Boltanski and Hall, plus the inclusion of supplementary work from 
Chouliaraki I have established a theoretical schema as follows: 
 
Celebrity Humanitarian Discourse 
 
 
Within this schema it is important to note that representation is unilateral moving from the 
sufferer to the spectator, however this does not mean the sufferer has control or influence 
over the representation of himself or herself which is shown to the spectator. On the contrary 
it is organizations such as UNICEF which construct the representation of the distant sufferer 
(in what form this thesis seeks to find out). Conversely the action, which is provoked as a 
result of the representation (or in other words, the spectacle of suffering) moves from the 
McPhedran 30 
 
 
Western spectator, who can respond morally either by speaking or paying, towards the distant 
sufferer. In both cases the celebrity ambassador plays the role of intermediary.  
 
As mentioned previously the celebrity ambassador is a representative of UNICEF and also of 
both the sufferer and spectator. On one hand the celebrity acts as the spectator’s 
representative in a space and time the spectator themselves cannot be (e.g. a spectator cannot 
cross the vast distance from their home to the side of the sufferer so the ambassador does so 
on their behalf). Conversely the ambassador also acts as representative for the sufferer by 
sharing their story and often acting as the sufferer’s voice in communication with the 
spectator. The other aspect of Hall’s theory, the production of a particular representation, 
involves the celebrity as intermediating the suffering. While an ambassador is not responsible 
for the imagery shown in a UNICEF video, their interaction, speech and behaviour with the 
sufferer can influence the moral discourse.  
4.5 Chapter Conclusion  
 
This chapter outlined three key theories: the politics of pity according to Boltanski (1999), 
humanitarian media communication as proposed by Chouliaraki (2006, 2010), and 
representation as theorized by Hall (1997, 2005). Essentially these theories examine what 
representation of distant suffering necessitates an action on behalf of a spectator. For 
instance, the scope of suffering, depiction of suffering imagery as negative or positive, the 
representation of sufferers in contrast to spectators, and imagination across distance all shape 
the spectacle of suffering. In this regard moral humanitarian discourse is directly linked to the 
representation of distant suffering.  
 
In Section 4.4: Hybrid of Theory I proposed that the celebrity ambassador acts as an 
intermediary between the spectator and sufferer. In essence this celebrity humanitarian 
discourse hypothesizes the role celebrities can play in communicating and representing 
suffering effectively to the spectator. The following Chapter 5: Methodology outlines how 
data will be critically engaged to test this theoretical schema in an effort to answer the 
problem formulation. 
 
5.0 Methodology  
 
Given the theoretical framework outlined in the previous chapter critical discourse analysis 
(CDA) is used to analyze eight short UNICEF videos that involve a celebrity ambassador and 
the representation of distant suffering. This chapter is organized as follows: firstly in Section 
5.1, the CDA empirical research process is explained, followed by a brief overview of what 
CDA is, and lastly how it pertains to my thesis. Secondly, in Section 5.2, the analysis guide 
which accumulates the various discursive indicators from the theory is outlined. And thirdly, 
the data selection discussed in Section 5.3.  
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5.1 Critical Discourse Analysis 
 
The empirical research is a circular process as depicted in the diagram below, moving 
between 1) theory, 2) operationalization, 3) discourse (data/text), and 4) interpretation 
(Wodak & Meyer 2009:24). This process grounds the data analysis in the theoretical 
framework. In Chapter 4: Theory the key concepts of politics of pity, humanitarian 
communication, and representation were presented. Subsequently these theoretical concepts 
and related assumptions, such as negative imagery, imagination across distance, and proposed 
calls to action, have been organized in the Analysis Guide in Section 5.2, which is applied to 
each of the eight cases selected. These eight videos, which cover various issues, ambassadors, 
and contexts, are the discourse/text which is analyzed. The interpretation of these videos is 
then summarized in Chapter 6: Analysis.  Following this, in Chapter 7: Conclusion a final 
summation of the results is presented in relation to the theory. 
Figure 1: Methods of Critical Discourse Analysis (Wodak & Meyer 2009:24). 
 
According to Wodak and Meyer (2009) CDA works with a diverse set of theories similar to 
the hybrid of my theoretical framework outlined above (32). Within this multidisciplinary 
approach CDA seeks to critically investigate, “social inequality as it is expressed, constituted, 
legitimized, and so on, by language use (or in discourse)” (ibid.:10). This means that CDA is 
concerned with the power of discourse and how discourse shapes the representation of 
different groups in society. In particular I used CDA in line with Chouliaraki’s (2006) 
research on the spectatorship of suffering which analyzes humanitarian discourse through the 
media. According to Chouliaraki, CDA is “the analysis of mediation as difference outside the 
semiotic” (2006:84). This is to say, that the discursive indicators viewed on television (and 
television media now shared on the internet) essentially “mediate the world to the world” 
(ibid.). CDA examines a range of indicators such as symbols, visual and written text, style 
and image, in different mediums (Wodak & Meyer 2009). Likewise CDA includes various 
approaches to data collection including the use of existing texts or media as this thesis does 
(ibid.:32). By examining these indicators, CDA aims to understand how language constitutes 
and translates knowledge (ibid.:7). 
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Two focal categories of CDA, identified by Chouliaraki, are orientations and representations 
(2006). Representations are dependent on the space-time in which the spectacle of suffering 
is depicted, and are focused on the axes of proximity/distance or urgency/finality (ibid.:85). 
Orientations are dependent on the agency of both the sufferer and other actors in the 
depiction thereby shaping “how the spectators themselves are invited to relate to the 
suffering” and what action is proposed to them (ibid.). Orientation specifically applies to the 
celebrity ambassador who acts as another agent in the spectacle of suffering and orientates 
this to the spectator. The ambassador’s form of interaction with suffering “has an effect on 
the spectators’ own orientations towards sufferers” and is framed on the “analytical axis of 
‘our own’/’other’” (ibid.:88). 
  
5.2 Analysis Guide 
 
These notions of representation and orientation specific to CDA and the examination of 
discourse based on indicators such as visual images, auditory recordings or narration, and text 
help frame the methodological questions.  Below is the analysis guide, which is based on the 
three sections of theory in the preceding chapter. This guide is also in line with CDA’s 
emphasis on how social inequality is represented, in this case that of distant suffering. For 
instance, CDA pays particular attention to how power relates to and effects difference 
(Wodak & Meyer 2009:10). Recall Hall’s notion that meaning is constitutive, and therefore is 
a product of how it is represented and then how this representation is conceived by an 
audience (2005). In this way, CDA identifies how the celebrity ambassador intermediates the 
representation and meaning of suffering to the spectator. 
  
The key discursive indicators from Chapter 4: Theory guide the analysis of UNICEF 
celebrity ambassador videos. These particular categories and questions were chosen so that 
the theoretical perspective remained consistent for the analysis of each video. 
  
Table 1: Analysis Guide 
 
Category Question No. Question 
Aesthetics 1. Tone What tone is set for the video by pace, music and 
color? 
  2. Symbols What symbols are used in the media? (In 
particular, how is the UNICEF logo featured) 
  3. Narration Who narrates the media? 
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  4. Language18 What language(s) are used in the media? 
Representatio
n 
5. Sufferer (Imagery) How are the sufferers represented? (In other 
words are images in the form of shock effect or 
positive appeal?) 
● Negative: destitute, poor, PoP19 etc. 
● Positive: enabled, happy, healthy, etc. 
  6. Scope of Suffering Is the suffering individualized or represented en 
masse? 
  7. Celebrity (Featured) How is the celebrity ambassador (CA)20 
featured? 
  8. Celebrity 
Experience 
What does the celebrity ambassador say about 
their experience? Is it personalized? 
Information 9. Space/Time21 What is the proximity/distance and 
urgency/finality of the media? 
  10. General 
Information 
(Form) 
What information is given about the suffering?22 
  11. Proposed Action What action (if any) is proposed to the spectator 
upon viewing the suffering? 
Agency 12. Voice Are the sufferers given a voice, in language or 
image?  
  13. Role What role do the sufferers play in alleviating 
their suffering? 
  14. Interaction How does the celebrity ambassador participate or 
interact with the sufferers? 
                                                 
18
 All the videos I have chosen to analyze are in English and some include translation for sufferers’ interviews, 
however this doesn’t imply that all UNICEF media is in English alone. In fact some videos, such as the Liam 
Neeson PSA was re-recorded in other languages to disseminate around the world (Sayers 2014) However, it still 
stands that the majority of media available on the UNICEF channel is in English.  
19
 PoP refers to the pornography of poverty as was described in Section 4.2 The Media. 
20
 The short form of celebrity ambassador (CA) is used in some of the case analysis tables found in the 
appendix. 
21
 The perspective from which the videos are being interpreted is from the Western spectator position (e.g. 
Question 9 concerning space/time is being asked from the position of the West; therefore anything outside the 
West is considered Distant).  
22
 While it is obvious that the spectator is visually informed by what is depicted in the video, this question also 
asks if information is given verbally and/or in numeric terms. The focus on numeric information is twofold: 
first, to link to the scope of suffering and second, to discern if statistics play a role in informing spectators. 
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  15. Benefactor Does the text evoke or explicitly represent a 
benefactor, individual or collective acting to 
alleviate the suffering?23 
 
  
 5.3 Data Selection 
 
UNICEF has been chosen as a case study to analyze the problem formulation,  
 
What role do UNICEF celebrity ambassadors play in Western moral 
humanitarian discourse and how does this affect the representation of distant 
suffering in UNICEF media appeals?  
 
The main data used to answer this problem formulation are eight short UNICEF videos, as 
detailed in the chart below. Additionally, information gathered from an informal interview 
with Melanie Sayers, a UNICEF celebrity relations specialist, is used as supporting evidence. 
Due to circumstances of time and access these interviews were unstructured and 
conversational. At the request of Sayers I have not included a full transcript. The interview 
questions drew on the themes outlined in the Analysis Guide and were conducted after the 
video analysis was completed.  
 
Each video is publicly available on UNICEF’s YouTube channel and some were aired to the 
public on national television. It is important that these videos are accessible in the public 
domain because otherwise there would be no ‘spectator’ to view and react to the spectacle of 
suffering being shown in the videos (the number of views of the official YouTube videos 
range from 1,700 to over 90,000). Four of the videos summarize celebrity ambassadors’ field 
visits to UNICEF projects around the world, while four videos are PSAs calling attention to 
immediate suffering. These eight videos were chosen because they exhibit different celebrity 
ambassadors who have varying levels of humanitarian experience, are placed in different 
regions or countries, and concern a variety of humanitarian issues, both of long-term 
alleviation of suffering such as children’s health and rights and short-term alleviation of 
suffering such as refugees and famine. The latter quality references the divergent 
humanitarian discourses of a moral verse justice approach. While field visits and PSAs are 
both productions of UNICEF, they have potentially different goals such as advocacy or 
fundraising, therefore analysis of both broadens the scope of potential data results.  
 
The videos selected for the analysis were limited to those found on UNICEF’s official 
YouTube page, thus excluding videos produced by national committees such as UNICEF UK 
or UNICEF Fund USA. Since national committees are NGOs (e.g. UNICEF is an IGO) their 
approach to fundraising, advocacy, and media is more diversified and potentially divergent 
                                                 
23
 This questions is a direct quote from Chouliaraki’s research on the spectatorship of suffering (2006:89-91). 
23 
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from UNICEF’s core protocols. In other words, national committees have more flexibility in 
their depictions of suffering and how they appeal to the public for fundraising.  
Table 2: Data Selection Guide 
 
Celebrity Type of 
Video 
Topic of Visit Country of Visit Year  
Angélique Kidjo PSA Famine Horn of Africa 2011 
Ewan McGregor24 PSA Victims of Humanitarian 
Emergency 
Global 2014 
Liam Neeson PSA Violence Against Children Global 2013 
David Beckham PSA No Lost Generation Syria 2014 
Orlando Bloom Field Visit Children’s programs Nepal 2007 
Shakira Mebarak Field Visit Girls’ education India 2011 
Mia Farrow Field Visit Sudanese Refugees Chad 2012 
Katy Perry Field Visit Children’s programs Madagascar 2013 
 
 
 
6.0 UNICEF Case Study 
  
To investigate the role of celebrity humanitarians I have chosen to use UNICEF as a case 
study. As mentioned previously, UNICEF pioneered the Goodwill Ambassador concept in 
1954 with its first partnership with actor Danny Kaye (Falt 2009). In addition, UNICEF is an 
interesting case because their broad mandate illustrates both the moral and justice 
humanitarian discourses.  Moreover, UNICEF’s expansive humanitarian communication  
 
This chapter is organized as follows: Section 6.1 provides a background to each celebrity 
ambassador and an overview of the video they are featured in. The summaries of these videos 
highlight some of the key themes that arose in the analysis; Section 6.2 engages working 
questions four through sixth in a comparison of the eight videos; and Section 6.3 concludes 
the role of celebrity ambassadors as intermediaries between Western spectators and distant 
sufferers.   
                                                 
24 McGregor is a national ambassador of the UK National Committee and therefore does not have the 
title of Goodwill Ambassador. However, I chose to include McGregor because he does extensive work 
in partnership with UNICEF Goodwill Ambassador Program. This PSA was accessible on UNICEF’s 
Goodwill Ambassador playlist even though most national ambassador media is not.  
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6.1 Analysis of Sub-Cases 
 
The working question guiding this section is,  
 
 What discursive indicators of the theoretical framework (e.g. moral 
discourse and representation) are emphasized in the UNICEF medial 
appeals? 
 
The eight sub-cases of different celebrity ambassador videos are analyzed according to the 
Analysis Guide in Section 5.2. All the photos included in this section are still frame shots 
from the videos themselves, except for the photo of Bloom which is a UNICEF photo from 
his trip and is cited as UNICEF 2008. 
6.1.1 Angélique Kidjo about the Horn of Africa 
Kidjo is a Grammy winning West African singer and 
songwriter from Benin. In her role as Goodwill Ambassador 
since 2002, Kidjo has participated in field visits, high level 
meetings, public performances, and filmed PSAs on issues 
such as children’s education and the eradication of polio 
(UNICEF 2003b). Kidjo’s foundation, Batonga Foundation, 
focuses on secondary and higher education for girls in Africa 
(ibid.). Most recently Kidjo penned an op-ed for CNN online 
concerning the abduction of over 200 school girls in Northern 
Nigeria and the need for greater investment into girls’ 
education (Kidjo 2014).  
 
Kidjo’s PSA appeal for support in the Horn of Africa is a 
serious and informative video. It shows Kidjo in studio as she narrates general information 
about the crisis. Accompanying Kidjo’s narration are still and moving images taken in the 
field. People young and old are shown in severe health conditions, often being fed by another 
person. Kidjo is shown in three stills from her trip to the region several years prior (one of 
which is shown here). In the brief 1:13 running time, the spectator is asked by Kidjo to “lend 
a helping hand to the men and women and children of the Horn of Africa” (Appendix I.I). 
Ultimately the proposed action is paying, as Kidjo states, “every dollar counts, every life 
counts” (Appendix I.I). While the video is largely void of shock effect images or the 
pornography of poverty it ultimately emphasizes a moral discourse embodied by statements 
made by Kidjo such as “as a mother it was a painful moment for me to see children dying” 
and “I’m urging you, I’m asking you, to dig deep inside your heart” (Appendix I.I).  
 
6.1.2 Ewan McGregor about Global Humanitarian Emergencies 
 
McGregor, a highly acclaimed actor from the UK, has been a national ambassador for the UK 
national committee since 2004 (UNICEF UK 2014). McGregor’s work with both UNICEF 
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UK and UNICEF is extensive. He has visited a number of UNICEF projects all over the 
world during his televised motorbike adventures, Long Way Round and Long Way Down, and 
documented UNICEF’s immunization programs in the BBC2 broadcast Ewan McGregor: 
Cold Chain Mission (ibid.). Some of the campaigns he has worked on and filmed PSAs for, 
include “No Place Like Home” on the subject of Syrian refugees and “It’s Time To Share” in 
support of children facing famine in Somalia. The PSA reviewed in this data collection was 
created in partnership between the EU and UNICEF with a focal point on child survivors of 
humanitarian emergencies (see Appendix I.II). 
 
This one-minute PSA begins with a close up shot of only McGregor’s face, with a solemn 
singly note sung in the background and the following narration by McGregor, 
I was having breakfast and the house started to fall down around me. I went outside 
to see where the bomb had fallen. It destroyed the home of my friend and I was very 
much afraid for him. If he had died I would have no one to play with (Appendix I.II). 
The scene then shifts from McGregor to a small boy sitting on a carpeted floor telling the 
same story in Arabic with subtitles. 
This format is a very explicit 
individualization of suffering, 
although it is also evident that the 
scope of suffering is large. The 
scene then shifts back to McGregor 
who explains that this is not his 
story but Mustafa’s and that “since 
[Mustafa’s] voice is not being 
heard” McGregor has lent him his 
(Appendix I.II). Following this, a series of scenes depicting children around the world are 
shown. The imagery is neutral although none of the children are smiling or playing, and thus 
the tone remains serious throughout the video. McGregor points out that there are “millions 
of children like Mustafa, [who are] survivors of humanitarian emergencies” and asks the 
spectator to “Help us tell their story, help us raise their voices” (Appendix I.II). The final 
frame, shows in text “Go to voicesofchildren.eu and share their stories now”, thus proposing 
the spectator react by speaking (Appendix I.II).  
 
6.1.3 Liam Neeson about Global Violence Against Children 
 
Neeson, an academy award winning actor from Ireland, has supported UNICEF since 1997 
and became a Goodwill Ambassador in 2011 (UNICEF 2011b). UNICEF Executive Director 
Anthony Lake calls Neeson a “deeply compassionate humanitarian actor” and thanks him for 
“choosing to use his time and talent to support the world’s most vulnerable children” (ibid.). 
Neeson stated he is determined to do whatever he can to help UNICEF (ibid.). Neeson’s PSA 
to End Violence Against Children was one of his first collaborations with UNICEF and is 
considered a widely successful campaign according to UNICEF celebrity relations specialist, 
Melanie Sayers. 
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This one minute PSA is unique among the data selection for a number of reasons. Firstly, it 
does not include any imagery of sufferers. Instead various 
scenes of suffering are shown while Neeson narrates what form 
of violence took place. For instance the first scene is in an 
alleyway cluttered with garbage and on the ground is a white 
mattress stained with blood. While the camera pans over this 
scene, Neeson narrates “this is a fifteen year old girl being 
gang raped” (Appendix I.III). A number of scenes follow in 
this format, including corporal punishment in a classroom and 
home, cyber bullying and abandonment. The tone is serious, 
dark, and negative due to low lighting, background music, and 
the unsettling environments void of anyone. These different 
environments highlight another unique feature of the video 
which is that the scenes (especially the cyber bullying and 
domestic violence scenes) could take place anywhere in the 
world, including in the West. The rest of the videos analyzed 
explicitly take place outside the West. The premise of this PSA 
is explained by Neeson, who states “Make the invisible visible. Help us make violence 
against children disappear” (Appendix I.III). At the conclusion of the PSA, Neeson clearly 
proposes that the spectator respond by speaking and refers the spectator to UNICEF’s 
website and the hashtag #ENDviolence (Appendix I.III).  
 
6.1.4 David Beckham about Syria 
 
Beckham, a world renowned British soccer player, joined UNICEF in 2005 as a Goodwill 
Ambassador with a special focus on the organization’s Sports for Development programme 
(UNICEF 2007). Beckham has filmed numerous PSAs and visited field projects in Thailand, 
Sierra Leone, South Africa and the Philippines (UNICEF 2014c). Beckham has personalized 
his work with UNICEF to the extent of penning an open letter in 2011, appealing to his fans 
to support UNICEF’s work on Somalian famine relief (ibid.). In addition, he met with UK 
Prime Minister David Cameron in 2012 on behalf of 50 sports and entertainment stars urging 
him to prioritize the nutrition needs of children globally (ibid.). Beckham is particularly 
valuable as a spokesperson in PSAs due to being well known in various other advertisements.  
 
The short 30 second PSA narrated by Beckham for the UNICEF campaign “No Lost 
Generation” highlights the current issue of Syrian refugee children (see Appendix I.IV). The 
PSA begins with a scene of Beckham at a supply distribution center (a warehouse and boxes 
are in the background). Beckham begins by stating,  
As a father and a UNICEF ambassador I can’t believe that an entire generation of Syrian 
children is at risk since the conflict began three years ago (Appendix I.IV). 
At this point the scene drastically changes to depict a city being bombed, followed by a mass 
exodus of over 100 refugees and lastly a small boy running up to the camera in an alleyway. 
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All of the video is shot in the Sepia colouring, and fast-paced music continues throughout. 
The representation of suffering is en masse and relies on shock effect imagery. While this 
footage is shown Beckham narrates, 
Too many have been forced to flee their homes, they are being denied their childhood to play 
and learn. With your support we must demand that this generation of Syrian children is not 
forgotten. (Appendix I.IV). 
 
The second last frame shows a 
group of children playing 
together and ends with 
Beckham stating, “Join me and 
champion the children of 
Syria” (Appendix I.IV). Given 
how short the PSA is, the 
sufferers are not given agency 
through voice or role; nor does 
Beckham interact directly with 
them. Even so, the proposed action of speaking is clear in the last frame which reads in text: 
“Don’t let the #childrenofsyria lose another year. Sign our call for action to world leaders [at] 
http://bit.ly/nolostgeneration” (Appendix I.IV). 
 
6.1.5 Orlando Bloom in Nepal 
 
Bloom, a British actor famous for his roles in trilogies such as Pirates of the Caribbean and 
Lord of the Rings, became a Goodwill Ambassador in 2009 although he has supported 
UNICEF since 2007 (UNICEF 2010). With UNICEF Bloom has traveled to Nepal, Russia 
and Bosnia and Herzegovina (ibid.). According to Bloom, a key draw to UNICEF was that 
the organization “does not simply provide people with humanitarian aid but also elaborates 
on the tools to solve problems and improve the life of children and women” (ibid.). The 2007 
field visit analyzed in my data collection was filmed in one of the poorest areas of Nepal in 
the western districts of Kaski and Chitwan, and 
emphasizes the importance of education and 
sanitation (ibid.; Appendix I.V). 
 
Bloom’s field visit is captured in a dynamic and 
upbeat video that begins with a traditional 
welcoming for the ambassador. There is a constant 
transition of scenes, involving different Nepalese 
music, children singing and playing, Bloom’s 
individual monologues and the UNICEF staff 
narration. Bloom is very interactive with the 
sufferers through his visit to a school for blind children, partaking in a radio play with 
students, learning about various UNICEF supported programs and meeting with child 
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laborers and their parents. The suffering is void of shocking imagery except for the children 
mining for gravel, however even this imagery is not extremely negative. Rather the sufferers 
are depicted with agency and engaged in the programs; such as a young seven year old 
student who shows Bloom how to purify water. While Bloom doesn’t personalize how the 
experience has affected him he does point out the different realities people face in Nepal than 
the West when he states, “we just take for granted [things like]: a birth certificate, a place we 
call home, our family [and] our culture… these people just have so little” (Appendix I.V). 
 
Throughout the video UNICEF supported programs are emphasized, as Bloom notes, 
It’s [about] getting the information to the right place and then enabling it to be able to spread. 
With the help of UNICEF it’s been amazing to see how—when the message is made clear to 
people … they can advance forward and the community comes together (Appendix I.V). 
Even so there is no direct action proposed to the spectator. Rather the video serves to inform 
the spectator about UNICEF’s work in Nepal and Bloom’s field visit.   
6.1.6 Shakira Mebarak in India 
 
Colombian born Mebarak is a world-famous, Grammy award winning singer and a UNICEF 
Goodwill Ambassador since 2003 (UNICEF 2012b). She is also the founder of Pies 
Descalzos Foundation which provides education opportunities to underprivileged children in 
Colombia (ibid.). In addition, Mebarak has established a global Barefoot Foundation and is a 
co-founder of ALAS, both which work for the betterment of children’s lives (ibid.). As a 
Goodwill Ambassador, Mebarak has recorded numerous PSAs; participated in UNICEF 
events; and conducted a number of field visits to Bangladesh, El Salvador, and Azerbaijan 
(ibid.). She is quoted as saying, “I believe that I have to use the resources provided by my 
artistic career in order to tell people about the real problems in the world” and that the public 
has a “responsibility for the needs of others” (ibid.). This field visit video highlights 
Mebarak’s field visit to the province of Rajasthan 
in India and her focal point on girls’ education 
(see Appendix I.VI)  
 
Mebarak’s 2011 visit to India starts and ends with 
her hit song “Waka”. The tone throughout the 4 
minute video is relatively upbeat except for a 
scene of child labor and a serious discussion about 
child marriage. The opening scenes show 
Mebarak welcomed by her Indian hosts and joined 
by a group of young school girls. The UNICEF 
staff narrator informs the spectator that in India “nearly half of all girls are married before 
they’re 18” and that Rajasthan in particular has one of the highest rates of child brides 
(Appendix I.VI).  The main theme of the video and “Shakira’s passion” is girls’ education. A 
link is drawn between the necessity of educating girls to reduce child marriage and 
simultaneously boost the economy. As Mebarak states,  
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We know that many of them get married very young, and that is part of their culture 
although it is not legal in India … sometimes we can’t fight culture but we can fight 
poverty. Investing in girls’ education has been proven to increase economic growth 
(Appendix I.VI). 
The video shows scenes of girls in what are known as ‘hostel schools’ where girls live and 
are educated. These schools, supported by UNICEF, provide care and attention to the most 
vulnerable girls which makes them less likely to drop out and be forced into labour 
(Appendix I.VI). The sufferers, in this case girls, are depicted en masse, although the story of 
four adolescents who are already married is featured. In conclusion, the representation of 
sufferers is not overtly positive or negative; rather the video emphasizes the issue of child 
marriage and the need to support UNICEF’s programs for girls’ education.  
 
6.1.7 Mia Farrow in Chad 
 
Farrow is equally well known for her acclaimed acting roles in films such as The Great 
Gatsby and as an experienced humanitarian activist. Since becoming a Goodwill Ambassador 
in 2000, Farrow has advocated extensively for children in countries such as Chad, the Central 
African Republic, Haiti, and Nigeria (UNICEF 2012c). Farrow has conducted over twenty 
field visits, including numerous repeat visits to places such as Sudan and the Democratic 
Republic of Congo (UNICEF 2013). She has participated in high level talks with Queen 
Rania Al-Abdullah of Jordan and MDG stakeholders in New York (ibid.). In honour of her 
commitment to children’s rights Farrow received the President Medal of Honor in 2007, the 
McCall-Pierpaoli Humanitarian Award in 2008, and was featured as one of Time magazine’s 
most influential people in 2008 (UNICEF 2012c). Farrow incites a personal and moral 
engagement with her humanitarian work, as 
she states “It’s crucial that everybody bands 
together to help, because as human beings we 
have responsibility for each other” (ibid.). 
 
Farrow’s field visit to Chad is captured in a 
serious and informative 5 minute video (see 
Appendix I.VII). The opening scenes show 
refugees barefoot walking across parched 
land, filling water buckets with brown water 
from makeshift wells, and women traveling 
by donkey. The music, a solemn violin, and the slow pace, set the tone of the video. While 
there are no pornography of poverty type images, it is apparent the sufferers are struggling. 
The UNICEF staff narration begins by stating, “There are over 280,000 Sudanese refugees 
living in Chad, most of them have fled Darfur, most of them have fled the Janjaweed Militias 
that killed friends and family members” (Appendix I.VII).  The scope of suffering is 
represented en masse by images and narration, yet is also personalized with the featuring of 
individual stories. Moreover, the sufferers interviewed are identified by name. In one scene a 
group of women sit together as an interviewee informs the viewer (by translation) that “[the 
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Janjaweed militia] raped women and killed men. They attacked all the small villages around 
Tandusa. People had fled to Tandusa for protection …” (Appendix I.VII). In a subsequent 
scene the camera pans out to show that Farrow is the person these sufferers are speaking to. 
Farrow listens to sufferers’ stories throughout the video. The narrator informs us that Farrow 
has visited 14 times in the last 6 years and has “a deep affinity with the people of Darfur” 
(Appendix I.VII). 
 
Farrow plays an important and dominant role in the video. Given her extensive ambassadorial 
experience she is familiar with some of the sufferers, which the narrator refers to as her “old 
friends” (Appendix I.VII). Her anecdotes and interactions are personal and emotional. For 
instance, Farrow states,  
We cannot know what would happen if we saw loved ones killed and raped; and our own 
homes and towns were burned. I mean we can’t know that we would have the courage of 
these women and the generosity of spirit to care for each other—care for the children so 
beautifully—and prioritize now, even above their own safety, they want their children to be 
educated and well (Appendix I.VII). 
The sufferers shown are depicted as aware, enabled and engaged. For instance, women make 
soap and clothing in a UNICEF supported project and are concerned about their children’s 
education needs. While no direct action is proposed the video makes apparent that the 
suffering is ongoing and UNICEF’s work is crucial. In sum, the video and Farrow are serious 
and informative without sensationalizing suffering. 
6.1.8 Katy Perry in Madagascar 
 
Perry, a Grammy nominated singer and songwriter from the USA, was appointed UNICEF’s 
newest Goodwill Ambassador in 2013. UNICEF Executive Director Anthony Lake, noted 
Perry’s role in linking her youth fan base to UNICEF’s work, stating that Perry will “make a 
huge difference, especially through social media, in helping us reach youth to get them more 
involved in global conversations” (UNICEF 2013b). Perry has thus far conducted her first 
field visit to Madagascar, the subject of this field visit video; lent her song “Roar” to 
UNICEF’s PSA for the International Day of the Girl Child; and, called on her social media 
followers to support UNICEF’s emergency relief efforts in the Philippines (2013c). Perry’s 
first field visit proved to be “life-changing” and 
inspired her to write the song Unconditionally 
(UNICEF 2013b). Perry has emphasized a moral 
discourse, stating that the global youth generation 
should think along lines of “empathy and 
compassion” in consideration of children beyond 
one’s national borders (ibid.) 
 
Perry’s field visit to Madagascar in 2013 is 
documented in a 3 minute video (see Appendix 
I.VIII). In general the video is largely upbeat 
showing various scenes of children and women who take part in UNICEF supported 
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programs. When narration or interviews are not occurring music, dancing, and playing are 
depicted. Likewise the depiction of the sufferers is positive: children appear happy and 
healthy; mothers and children are active and engaged; and there is no shocking imagery. The 
video format moves from scene to scene with Perry as she visits a child protection center, pre 
and primary schools, and a social welfare program for children who are victims of abuse 
(Appendix I.VIII). The UNICEF staff narration of the video describes the various projects 
being visited and UNICEF’s work in Madagascar. Perry supplements this information with 
her own anecdotes. For instance on the subject of children’s education Perry states,  
Most kids don’t get the opportunity to be educated, sometimes that is because of their 
families, or having to help out or having to make a living at a very young age or its cultural 
or there isn’t a school that is provided for them (Appendix I.VIII). 
Perry is shown as engaged, knowledgeable and welcomed. She interacts directly with the 
sufferers in a number of ways, including in a group discussion on child nutrition and by 
dancing with a youth group. While the sufferers are not given a voice of their own, they 
appear active and enabled in alleviating their suffering. In sum, the video emphasizes the 
ongoing work being done by UNICEF and is overall void of a moral or emotive discourse. 
6.2 Comparison and Results 
 
A number of trends and generalities arise when comparing the different videos outlined 
above. The Trends and Comparison Table (see below and Appendix II) culminates all the 
data from the Sub-Case Analysis Tables (Appendix I) to cross examine the videos according 
to the Analysis Guide (see Section 5.2).  This table provides evidence that UNICEF does not 
emphasize one dominant discourse when appealing to spectators. In particular the data proves 
that UNICEF does not depend on a moral discourse that represents sufferers in an evocative 
and emotive manner.  
 
Category Question No. Trend 
Aesthetics 1. Tone Serious 
Kidjo 
McGregor 
Neeson 
Beckham 
Farrow 
Upbeat 
Bloom 
Mebarak 
Perry 
 2. Symbols UNICEF 
All 
‘Other’ 
All except Neeson 
 3. Narration UNICEF Staff 
Bloom 
Mebarak 
Farrow 
Perry 
Ambassador 
Kidjo 
McGregor 
Neeson 
Beckham 
 4. Language English 
Kidjo 
Neeson 
Beckham 
Bloom 
English + other 
McGregor 
Mebarak 
Farrow 
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Perry 
Representation 5. Sufferer 
(Imagery) 
Positive 
Bloom 
Mebarak 
Perry 
 
Negative 
Kidjo 
Neeson 
Both/Neutral 
McGregor 
Beckham 
Farrow 
 6. Scope of 
Suffering 
En masse 
Kidjo 
Beckham 
Individualized 
Neeson 
Both 
McGregor 
Bloom 
Mebarak 
Farrow 
Perry 
 7. Celebrity 
(Featured) 
Minimal 
Kidjo 
McGregor 
Beckham 
Mebarak 
Equal 
Neeson 
Bloom 
Dominant 
Farrow 
Perry 
 8. Celebrity 
Experience 
(Personalized) 
Yes 
Farrow 
Somewhat 
Kidjo 
Beckham 
No 
McGregor 
Neeson 
Bloom 
Mebarak 
Perry 
Information 9. Space/Time Distant 
All except 
Neeson 
Urgent 
Kidjo 
Beckham 
Ongoing 
McGregor 
Neeson 
Bloom 
Mebarak 
Farrow 
Perry 
 10. General 
Information 
Verbal 
All 
Numeric 
McGregor 
Farrow 
Perry 
Non-Numeric 
All others 
 11. Proposed 
Action 
Speaking 
McGregor 
Neeson 
Beckham 
Paying 
Kidjo 
None 
Bloom 
Mebarak 
Farrow 
Perry 
Agency 12. Voice Image Only 
Kidjo 
Neeson 
Beckham 
Bloom 
Image and Voice 
McGregor 
Mebarak 
Farrow 
 13. Role  Active 
Kidjo 
Bloom 
Mebarak 
Farrow 
Perry 
Passive 
McGregor 
Neeson 
Beckham 
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 14. Interaction Direct 
Kidjo 
Bloom 
Mebarak 
Farrow 
Perry 
None 
McGregor 
Neeson 
Beckham 
 15. Benefactor UNICEF 
All (McGregor also references EU) 
 
 
 
This section is divided into three sub-sections that each answer the following working 
questions: 
2) What actions do UNICEF celebrity ambassadors propose spectators of 
UNICEF’s video appeals should undertake? 
3) How are distant sufferers represented in UNICEF media appeals?  
4) To what extent do UNICEF’s celebrity ambassadors emphasize a moral 
humanitarian discourse? 
6.2.1 Spectators Called to Action  
 
When comparing the above eight videos a number of trends are apparent including particular 
differences between the PSAs and the field visits. For instance, the PSAs make direct appeals 
to the spectator to either respond to the humanitarian crisis by paying or speaking. 
Conversely, the field visits do not propose any particular action to the spectator. The 
McGregor, Neeson and Beckham videos all propose the spectator respond to the suffering by 
speaking (Appendix II). Spectators are given clear instructions on the last frame of each 
video on how to speak out about the issues. Speaking is done via the internet by signing an 
online petition or sharing the message of the PSA with others. The Kidjo video is the only 
video in the data collection that proposes the spectator respond by paying. This proposal is 
made explicit when Kidjo states, “Every dollar counts, every life counts” and in text the 
statement “To help, donate at unicef.org” (Appendix I.I). Both proposed actions of paying or 
speaking are directly in line with Boltanski’s politics of pity theory (1999:17-18). Moreover 
there is no other proposed action, such as the spectator travelling to the situation of suffering 
and aiding the sufferer directly (ibid.). In other words it is clear that the expected and 
appropriate response to the spectacle of suffering is either paying or speaking. 
 
According to Sayers, “a lot of what UNICEF does is crafted around an advocacy call to 
action or fundraising” (2014). However, for the field visit videos there is no call to action 
since this type of video is intended to be informative (ibid.). For instance, Perry’s visit to 
Madagascar “helps acquaint the spectator with both the celebrity ambassador and the work 
UNICEF does in the field” (ibid.).  While this video has “no campaign call to action … [it is] 
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positive media coverage raising awareness of UNICEF’s work and the UNICEF brand25 
through connection with Perry” (ibid.). As Sayers points out, 
UNICEF’s work is complex and much of it is ‘upstream’ with governments and partner 
agencies, so field trips with celebrities serve an important role in showing a more accessible 
side to the work-- one that the public can relate to through [Perry’s] ‘life changing’ 
experience (2014). 
 In sum, when an action is proposed to the spectator upon viewing distant suffering it is either 
paying or speaking as outlined by Boltanski (1999:17-18). 
  
6.2.2 Representations of the Distant Sufferer 
 
By and large scholarly research points shows that negative imagery is used when depicting 
distant suffering The double-edged sword of negative imagery is that while it proves effective 
at raising funds and galvanizing public response it also warrants criticism (Cottle & Nolan 
2007; Kennedy 2009; Manzo 2006). In order to attract and maintain media attention, 
humanitarian organizations use communication strategies such as negative imagery and the 
pornography of poverty even though such imagery contradicts their ethics to respect and 
maintain dignity of the sufferers (Cottle & Nolan 2007; Kennedy 2009). One reasoning for 
the use of “blatant displays of suffer, power imbalances or destitution” is the strong moral 
purpose that underpins this imagery (Calain 2012:4). This is to say that, the use of such 
images is ultimately to alleviate suffering therefore the benefits outweigh any negative 
effects. In a sense, “images of suffering are a means towards a set of humanitarian ends” 
(Kennedy 2009). This argument is in line with Boltanski’s emphasis that the spectacle of 
suffering is warranted if it leads to a reaction from the spectator (1999). While this thesis did 
not evaluate spectators’ reactions it does provide evidence that depictions of suffering in the 
PSAs are accompanied by calls to action, as was described in the previous section.  
Even so, the imagery of suffering in UNICEF’s video appeals is largely void of the ‘ideal 
victim’ (Höijer 2004:517) seeing that a range of sufferers from various countries, cultures, 
sex and age groups are depicted. In addition, the videos equally emphasize positive, negative 
or neutral imagery. By and large, the pornography of poverty is absent and applying the 
notion of the ‘spectacle’ of suffering is challenging. This is to say that the representations of 
suffering do not draw on extreme imagery of people as destitute, ill, victimized, emaciated 
and helpless. For example, in the Kidjo’s PSA concerning the famine in the Horn of Africa, 
some sufferers are depicted as unhealthy and serious while others are able-bodied and helping 
one another (Appendix I.I). Likewise, out of the 8 videos analyzed only Beckham’s PSA on 
the crisis in Syria emphasizes the shock effect but even then the final frame of the video 
                                                 
25
 The notion of brand links the converging interests of non-profit fundraising, philanthropy, corporate interests, 
celebrity endorsement and cause-related marketing. According to Vestergaard (2010) much of humanitarian 
discourse is now “branded and marketed as if it were a corporate product” (168; see also Chouliaraki 2012). 
Non-profit organization are increasingly focused on branding and marketing to remain competitive and 
financially sound (Vestergaard 2006). In fact UNICEF, similar to NGOs, conducts market research to 
understand the public perception of its organization and how to better inform its audience in order to broaden its 
donor base (Daw & Cone 2010:35-37). UNICEF in particular has a very strong and familiar brand. 
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depicts children playing together (Appendix I.IV). Suffering is depicted in all the videos and 
ranges from explicit (such as in the Farrow video) to implicit (such as in the Mebarak video). 
Overall, the UNICEF videos are positioned between positive and negative imagery without 
relying on either in the extreme. Indeed Sayers confirmed UNICEF is very aware of the 
imagery it uses and tries to balance its public appeals (2014).  
The data gathered in this thesis proves contrary to a number of arguments made by scholars 
that state negative representation of distant suffering is inherent in humanitarian 
communication. For instance, Manzo points out children are usually depicted alone which de-
contextualizes the situation, the child and the suffering (2006:10). However, in review of 
UNICEF’s media videos not only is negative imagery largely absent but so is the de-
contextualized child. That is to say, rarely is a child shown alone, let alone without a wider 
frame placing them among other people, their environment or their situation. For example, in 
all of the videos either the celebrity ambassador or the UNICEF staff narrator provides 
context to the suffering. This is in line with Calain’s (2012) argument that public displays of 
‘suffering bodies’ must have some precise meaning or argumentation and must be technically 
conveyed through an accessible medium such as online video clips (1). All of the videos 
provide information about the suffering, from statistics such as the number of children 
affected by humanitarian emergencies in McGregor’s video to information about UNICEF’s 
programming to alleviate suffering as is highlighted in Perry’s video. 
Another critique unfounded in the data outlined in Section 6.1 Analysis of Sub-cases is that 
made by Kennedy who argues that “victims become personless-- without dignity. They are 
reduced to bare life” (2009). In addition, he states that often sufferers appear “without 
differentiation or distinction” and are thereby represented as powerless (2009). Recall a 
similar notion presented by Boltanski that in order to inspire pity suffering depicts the 
“unfortunate together en masse” (1999:4). However, Boltanski also noted that as much as the 
scope of suffering informs pity, he also argued that “pity is not inspired by generalities” 
(ibid.:11). Both the scale and details of suffering are reflected in the majority of the videos. 
For example, in the McGregor video the individual story of Mustafa is featured and the 
information that millions of children are victims of humanitarian emergencies is provided 
(Appendix I.II). Similarly, the Farrow, Bloom, Perry and Mebarak videos all depict a certain 
scale of suffering and yet at the same time feature individual sufferers and their stories 
(Appendix II). As Sayers points out, “ 
Generally it is not effective for celebrity ambassadors to speak too much about statistics as it 
sounds less authentic … For example the situation for children in Syria is an almost 
unimaginable large scale tragedy for children.  6.6 million children need urgent humanitarian 
help.  But if you keep throwing out numbers, they become almost meaningless.  It is far more 
effective to engage supporters … [by talking] about specific children and to tell their stories.  
Ambassadors can have a transformative role here by shining a spotlight on an individual story 
that the world would never otherwise hear about (2014).  
While only in the Farrow and McGregor videos are the interviewees identified by name, all 
the videos emphasize storytelling which distinguishes and differentiates between sufferers. 
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Indeed celebrities, especially actors or singers, are trusted storytellers by profession and thus 
it is a fitting role for them to narrate the stories of distant suffering.  
Rendering sufferers voiceless is another area of critique. Only Mebarak, McGregor, and 
Farrow’s videos included interviews with child sufferers, even though UNICEF aims to ‘raise 
the voice of the child’ (Sayers 2014). The lack of sufferers from the developing world who 
are enabled to speak for themselves is critiqued by Spivak (1988). In Spivak’s famous essay 
Can the Subaltern Speak she points out that ‘speaking for’, ‘speaking in the name of’ and 
‘portraying’ others all carry risks of misrepresentation (ibid.). In reflection of this argument, 
the UNICEF videos analyzed here insufficiently enable the sufferers to speak for themselves; 
for instance, often the celebrity ambassador speaks for them. However, Sayers points out that 
UNICEF produces many more videos of children without celebrities where their “voices are 
heard and they speak for themselves” (2014). The tradeoff between using the celebrity’s 
voice in these “rare and precious moments” and giving airtime to the children’s voice is 
something UNICEF is fully aware of (ibid.). The McGregor PSA is one example which 
proves effective at using the celebrity value yet still giving the voice to the child (ibid.).  
Another critique of the representation of suffering perpetuated in the moral discourse is that 
emotion takes the place of critical understanding. As Manzo argues, “dominant media images 
of the world promote emotion without understanding, charity without structural change” 
(2006:11) However in contrast to this statement, the videos analyzed included information 
about the structural issues such as poverty and social traditions which can underpin suffering. 
Perhaps media hegemony continues to employ this imagery but the UNICEF case has 
provided evidence that an alternative discourse is possible. For instance all of the field visit 
videos provide information about the structural challenges, such as early child marriage, child 
labor and war (Appendix I). Likewise, in a number of the videos such as Farrow and Bloom’s 
the celebrity ambassador points out the sufferers’ agency thus showing an end to suffering is 
possible. Moreover, when suffering is depicted it is largely devoid of stereotypes of savagery, 
helplessness and dependence.  
Given this evidence it appears UNICEF has shifted away from using negative imagery, a 
general trend which began in the mid-1970s (Cohen 2001: 178 in Manzo 2006). According to 
Calain (2012) humanitarian communication now avoids an “offensive or extreme display of 
suffering or destitution” (4). One reason for this change, is the ethical questions surrounding 
the use of such imagery give rise to potential long term impacts (Kennedy 2009; Manzo 
2006). According to Manzo, a curator of the Imagining Famine exhibition in 2005, 
stereotypical images of suffering in the Western media have long-term impacts on how 
suffering is perceived and thus the solutions proposed (2006). A major downfall of negative 
and stereotypical imagery is the effect it has on the perceptions and prescribed discourse in 
the form of neo-colonialism. For instance, Manzo cites that negative reporting and imagery of 
Africa can result in the impression that Africa is devoid of innovation, ability and 
development (2006:11). In addition, humanitarian media representations are criticized for 
perpetuating the paternalistic view that sufferers are passive recipients of aid (Calain 2012:3). 
In recognition of the disadvantages of perpetuating the spectacle of suffering NGOs initiated 
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the international Code of Conduct: Images and Messages relating to the Third World in the 
1990s (Kennedy 2009; Manzo 2006:9). Similarly, UNICEF has specific internal guidelines 
for reporting on children to ensure their identities, stories, and dignity is respected (2014d).  
In conclusion, the representation of distant sufferers in UNICEF’s media appeals is more 
neutralized or balanced imagery than either the shock effect or positive imagery. While there 
are some qualities of the sufferers as victims there are also depictions of agency. It appears 
that while UNICEF uses some emotion through images of suffering it does not emphasize 
extreme imagery that results in the ‘guilt factor’ of moral discourse (Sayers 2014). This is to 
say that UNICEF does not rely on moral imperatives to provoke the spectator to act but rather 
the notion that the spectator “can make a difference” (ibid.). 
6.2.3 A New Form of Humanitarian Discourse 
 
In Chapter 3: Conceptualizing Discourse the two divergent moral and justice discourses were 
outlined. The main distinction between these discourses is that the former emphasizes that 
urgency of action prevails over ‘considerations of justice’ (Boltanski 1999:5) In other words 
the moral discourse focuses on the immediacy to alleviate suffering. To do so the moral 
discourse relies on an obligatory imperative to assist those suffering by playing on a 
spectator’s emotions and guilt (Fassin 2011:2). Conversely, the justice discourse shifts from 
this ‘needs-based orientation’ to a ‘rights-based orientation’, whereby humanitarian 
organizations act as advocates for the rights of the sufferer (Vestergaard 2011:13). The justice 
discourse challenges the moral notion that intervention in suffering is a precedent that doesn’t 
require critical engagement of structural violence (Fassin 2011:2). This is to say that the 
suffering must be understood in a wider context grounded in a human rights perspective. 
While both discourses are ultimately about alleviating suffering their reasoning for alleviating 
suffering is very different.  
 
This thesis focuses on the characteristics and implications of the moral discourse. As noted in 
Chapter 5: Theory, the moral discourse often emphasizes imagery and text which plays on 
the heartstrings of potential donors. Throughout the analysis reference has been made to the 
elements of moral discourse which were outlined in the Analysis Guide, however overall the 
emphasis on moral discourse has been limited. While aspects such as the call to action by 
either paying or speaking are evident conversely the representation of sufferers is not overtly 
evocative as would be expected.  
 
Furthermore the data provides evidence that UNICEF celebrity ambassadors do not 
emphasize a moral discourse. For instance emotion, invoked by either the sufferer or the 
celebrity ambassador, is kept to a minimum. None of the celebrity ambassadors are shown in 
particular emotion stress. While it is possible the ambassador was ‘moved’ by their 
experience during field visits or the information they have come to learn, this is not featured 
in the videos. Moreover the language used by the majority of the celebrity ambassadors 
analyzed is not laden with moral imperatives. Of the eight videos analyzed, Farrow and Kidjo 
use the most morally charged language. As Kidjo states, “I’m asking you to dig deep inside 
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your heart” (Appendix I.I) and Farrow explaining that, “There is no more visceral plea from 
the heart than to be safe, to go home, and I hope for that, for [my friend] Awai and everyone 
here” (Appendix I.VII).  
 
However the majority of statements made by the ambassadors are not premised on emotion 
but rather on facts about the characterization of the suffering. For example, Bloom states that  
It’s [about] getting the information to the right place and then enabling it to be able to spread. 
With the help of UNICEF it’s been amazing to see how—when the message is made clear to 
people … they can advance forward and the community comes together (Appendix I.V)  
 
Similarly, Perry’s monologues serve to explain UNICEF’s work and why it is needed, for 
instance, she explains  
Most kids don’t get the opportunity to be educated, sometimes that is because of their 
families, or having to help out or having to make a living at a very young age or its cultural 
or there isn’t a school that is provided for them (Appendix I.VIII).     
Overall, the language and emotion of the ambassadors is neutral and emphasizes factual 
information about the suffering.  
 
In fact, the themes underscored in all of the videos are related to the Conventions on the 
Rights of the Child (CRC).The CRC lays out a comprehensive set of rights for children 
guided by the principles of right to life, survival and development, and including the right to 
education, freedom of expression, and healthcare (UNICEF 2014e). In addition the 
convention stipulates the protection of children from all forms of violence, child labor, 
discrimination, and harmful practices such as child marriage (ibid.). Indeed when viewing the 
UNICEF videos with regards to the CRC, the emphasis on rights is evident. For instance, 
Mebarak’s video focuses on girls’ right to education and the importance of safe institutional 
care (e.g. the hostel schools) and delaying child marriage (Appendix I.VI). Bloom’s field visit 
highlighted the issue of access to sanitation, inclusion of children with disabilities, birth 
registration and child labor-- all of which fall under the guidelines of the CRC (Appendix 
I.V). Even Farrow’s field visit, which arguably emphasizes moral discourse and the urgency 
to immediate alleviate suffering, focuses on the right to education, protection from violence 
and birth registration (Appendix I.VII). For each of the videos the main themes can be 
directly linked to the CRC. 
This indicates two key points relevant to this thesis. Firstly, if UNICEF’s humanitarian 
discourse is grounded in the CRC than the moral imperative to respond to suffering is 
regardless. Indeed UNICEF argues “Children are subjects of rights, not objects of charity” 
(2014e). This is to say that UNICEF does not necessitate alleviating the suffering of children 
because it is a charitable duty. Rather UNICEF, and in turn their celebrity ambassadors, 
emphasize that children have a right to life without suffering. Therein the divergent 
discourses outlined in Chapter 3: Conceptualizing Discourse come full circle in the case 
study of UNICEF.  
McPhedran 51 
 
 
Secondly, if UNICEF emphasizes a justice discourse than this breaks down the binary 
opposition of spectators and sufferers. As Derrida (1974) points out a construction of binary 
opposition is ultimately a representation of power. In addition, Hall (2005) and Chouliaraki 
(2006) argue the mere fact that a spectator is able to view the distant suffering from the safety 
and security of his or her home infers an imbalance in power. Moreover, this construct 
maintains the paternalistic perspective that the Rest of the world is helpless and in need of 
Western intervention. However a rights-based approach to humanitarianism regards all 
people as equal in accordance with the UN Charter of Rights and Freedoms thus eliminating 
the need for the spectator-sufferer dichotomy. In other words by regarding sufferers as rights-
holders just like Western spectators the hierarchical power of paternalism is (at least 
partially) mitigated. 
Essentially UNICEF’s humanitarian discourse involves both justice and morality; thus the 
extent to which celebrity ambassadors emphasize a moral discourse is limited.  This 
demonstrates that celebrity humanitarians who are aligned with an organization are not the 
drivers of discourse. In other words the organization—not the celebrity—decides and 
disseminates the representations and proposed actions surrounding distant suffering. For 
instance, UNICEF’s ambassadors are briefed and guided by UNICEF’s mandate and the CRC 
(Sayers 2014; UNICEF 2003) and thus their individual discourse is tethered to the 
organization’s. This is to say UNICEF’s celebrity ambassadors are not the primary influence 
on the representation of distant suffering. How the PSA or field visit is presented is up to the 
internal media department at UNICEF. What the ambassador says, what emotions they 
convey, and what role they play in the video is also governed by UNICEF’s mandate and 
guidelines. In essence the effect the celebrity ambassador has on the representation of distant 
suffers is limited relative to UNICEF’s discourse. 
 
Critiques of celebrity humanitarians as powerful agents that influence the West’s notion of 
the Rest should be confined to those celebrities that act independent of an established 
organization or who create their own-- Bono and Geldof being a specific examples (see 
Yrjölä 2009:9-16).  A celebrity humanitarian such as Bono will have a more tailored and 
personal discourse. This means that there is a range of impact and influence celebrity 
humanitarians can have on a Western public’s understanding of distant suffering depending 
on their association with an organization. In other words critiques of celebrity humanitarians 
need to take into account whether the celebrity is associated with an organization that guides 
what role the celebrity has. In the case of UNICEF, criticisms of the celebrity ambassador 
may be more fitting if directed at the organization itself.   
6.3 Celebrities’ Role as an Intermediary 
 
The problem formulation guiding the research in this thesis asks, 
What role do UNICEF celebrity ambassadors play in Western moral 
humanitarian discourse and how does this affect the representation of 
distant suffering in UNICEF media appeals? 
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While the above sections have provided evidence and concluded the second part of this 
question, the role of UNICEF celebrity ambassadors will be discussed below.  
 
Recall that celebrities are a critical facet of current humanitarian communication logic insofar 
that NGOs recognize without them the reach of awareness and fundraising media is restricted 
(Cottle & Nolan 2007:868).  This is to say that organizations recognize the prevailing trend of 
media outlets to spotlight celebrities and thus NGOs appeal to this interest (Ibid.:864; 
Brockinton 2014). However in addition to increasing awareness and fundraising due to their 
fame, celebrities play a multitude of other roles in their capacity as humanitarians. Yrjölä 
(2009) points out, “as wider cultural discourses, celebrities not only articulate specific 
cultural norms, values and ideals, but through them imaginaries and worldviews are opened, 
shaped and built” (4). In other words celebrities can influence the spectatorship of suffering 
in a number of ways, as is discussed below. 
 
Firstly, celebrity ambassadors can embody the culture and values an organization identifies 
with. For instance, former UN Secretary General Kofi Annan recognized that celebrities can 
be used as a tool to build the capacity and values of a donor public to align with its goals. As 
Annan states, celebrity ambassadors “help instill in young people the values of 
understanding, solidarity, respect and communication across cultures … so that those values 
come to them naturally for the rest of their lives” (2002 in Yrjölä 2009). Indeed, a celebrity 
who is respected as a role model can influence countless individuals to emulate compassion 
and support for humanitarianism. As Sayers states, “[celebrities] cannot represent UNICEF as 
a whole [but] they can represent some emotional attributes … [such as] warmth, caring, 
compassion or wanting to make a difference” (2014). These attributes are in turn be a useful 
way for UNICEF to connect to supporters, especially a younger donor base who looks up to 
the celebrity ambassador.  
 
Secondly, celebrity ambassadors can represent the spectator in a situation they cannot directly 
be a part of. As Sayers notes, “the idea is … that they [the celebrity ambassador] represent 
you [the viewer] in that situation, so you are seeing through their eyes” (2014). This is 
particularly evident when the ambassador personalizes their experience, however this was 
largely absent in the videos analyzed. The only personalizations are Kidjo and Beckham’s 
reference to being parents (Appendix I.I  I.IV) and Farrow’s personal sentiments, for example 
that she has “learned a lot from the women from Darfur about courage and humanity” 
(Appendix I.VII). While the celebrity ambassadors do not explicitly personalize their 
experience relative to the suffering, spectators can implicitly relate to the celebrity and in turn 
relate to the distant sufferers. For example, spectators can identify with the sufferers in terms 
of qualities such as parenthood. As noted above, both Kidjo and Beckham opened their PSAs 
by speaking from the position of parents and interviewees in Farrow’s video addressed their 
concerns about children’s education as parents. Identification such as this enables the 
spectator to put themselves in the position of the sufferer even though they may be from 
different countries, cultures and circumstances.  
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This alludes to the third role celebrities can play which is to bridge distance through 
imagination. As Höijer (2004) found spectators rely on their imagination to identify with the 
distant sufferers (526). Both men and women react to certain narratives in the spectacle of 
suffering and are able to imagine themselves across distance in those situations (ibid.). Two 
examples of imagination in the data are: the Neeson PSA, which requires the spectator to 
imagine the suffering in various scenes, and Farrow’s call on spectators to imagine 
themselves in the position of the women refugees. Moreover, by depicting Farrow as friends 
and affectionate with some of the sufferers, potential racial and cultural barriers that may 
exist in the mind of a Western spectator, can be broken down.  As Sayers notes, the imagery 
of a celebrity ambassador with distant sufferers, “allows the spectator to imagine themselves 
as the celebrity, put themselves in the position [across distance] with the children” (2014). 
Likewise, Marshall (2006) contends that celebrities act as “lenses of understanding” through 
which spectators can view the world (5 in Yrjölä 2009:4). In other words the representations 
and imaginaries created through celebrity humanitarians are important for “providing sites of 
belonging, recognition and meaning” (Yrjölä 2009:4) for a spectator who may otherwise be 
alienated from suffering occurring in a different country and culture.  
 
A fourth role the celebrity ambassador plays is a messenger, relaying both explicit and 
implicit messages from the suffering to the spectator. According to Sayers UNICEF has three 
objectives in its media appeals: advocacy, fundraising, and awareness (2014). The data 
documented in this thesis confirms that at least one of these objectives is identifiable in each 
video. These objectives are forms of humanitarian communication and what Calain (2012) 
refers to as forms of testimony (6). In fact, of the five forms of testimony identified by Calain 
speaking out, advocacy and resource mobilization align with UNICEF’s objectives (ibid.). 
For example, speaking out is when a humanitarian worker (or an ambassador in the case of 
this thesis) “take on the role of witness for those they assist” (Calain 2012:6). As mentioned 
above celebrity ambassadors visit the field to “bear witness to the situation of children in the 
world” (Sayers 2014). Similarly advocacy and resource mobilization (e.g. fundraising) are 
evident in the data collected for this thesis. 
In addition, celebrities’ presence amongst the spectacle of suffering during field visits or as 
informants of suffering in PSAs serves to legitimize the suffering. According to Brauman 
(1993) a ‘personality’ recognized as a representative of a humanitarian organization helps to 
‘authenticate’ the sufferer depicted in humanitarian imagery (150 in Calain 2012:1). In other 
words, the spectator trusts the authenticity and legitimacy of the suffering since the celebrity 
ambassador is witness to it. Celebrities’ mere presence amongst the spectacle of suffering is a 
form of credible representation. Indeed, the notion of ‘bearing witness’ to suffering is a 
crucial reason for celebrity ambassadors’ field visits (Sayers 2014).  
Another implicit role celebrity ambassadors have is to guide a spectator's understanding of 
the spectacle of suffering. Celebrities lead us through the narrative or ‘recipe’ of 
humanitarian communication (Haskell 1985 in Kennedy 2009). The ambassador, provides 
information and proposes action that is possible from a distance. According to Kennedy 
(2009) this recipe sets out a “precise set of steps, or tactics, that must be taken to intervene 
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successfully [in the suffering]” which “function through the experience of moral obligation”. 
In other words, the spectacle of suffering alone does not necessitate a responsive action. In 
effect, spectators are led through a “specially crafted” narrative. As Sayers states, 
If [PSAs] are done well, they are very finely crafted to follow a pattern that works to take 
the viewer on a journey. The Ewan [McGregor] one … [is] a journey that is quite a precise 
way of talking to the public: the problem, the solution, and how they can help. You have to 
take them through that journey to get them to the point to show them what they can do 
(2014).  
The celebrity ambassador’s serves as a trusted personality who legitimizes the narrative and 
makes sense of it for the Western spectator. Essentially the ambassadors guides the spectator 
through the spectacle of suffering so that they are lead to a concrete call to action.  
In sum, celebrity ambassadors are chosen as intermediaries for a number of reasons. Not only 
do they garner attention, but they are also able to translate this attention into meaningful 
humanitarian communication. Celebrity ambassadors can serve as the eyes of the Western 
spectator who cannot witness the suffering in person; communicate emotion and information 
to the spectator to inform their reaction to the suffering; and celebrities can embody the 
culture and values which both the humanitarian organization and Western spectator can 
identify with.  
 
7.0 Conclusion 
 
This thesis contributes to broadening the discussion about celebrity humanitarians and moral 
humanitarian discourse by establishing that celebrity ambassadors play an intermediary role 
between distant sufferers and spectators. While previous research has proven that celebrities, 
due to their fame and popular culture status, are successful at increasing awareness and 
fundraising, this thesis investigated the specific discursive factors that underpin why 
celebrities are effectual as humanitarians. 
 
The problem formulation guiding the analysis of celebrity humanitarianism was,  
 
What role do UNICEF celebrity ambassadors play in Western moral 
humanitarian discourse and how does this affect the representation of 
distant suffering in UNICEF media appeals? 
 
In order to research this question a historical frame was outlined which elaborated on the 
background of humanitarianism and the rise of celebrity humanitarians. In addition, the 
divergent moral and justice discourses inherent of humanitarianism were explained. Most 
importantly, a theoretical framework based on the work of Luc Boltanski, Stuart Hall, and 
Lillie Chouliaraki guided the analysis of data.  In combination these scholars provided a 
comprehensive perspective on the politics of pity, the representation of distant suffering, and 
the role of humanitarian communication in bridging the two. Data was collected from eight 
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UNICEF videos that involve celebrity ambassadors in the depiction of distant suffering and 
an expert interview with UNICEF celebrity relations specialist Melanie Sayers. 
 
The data analysis provides evidence that celebrity ambassadors play a number of roles as 
intermediaries in the politics of pity. Celebrity ambassadors are both representatives of the 
Western viewer and paradoxically the distant sufferer they interact with, thus they are in a 
particular position of influence to propose actions and information to Western spectators. In 
the PSAs analyzed the ambassadors suggested the spectators respond to the spectacle of 
suffering by paying or speaking, a feature of Boltanski’s theory. In addition, celebrities are 
able to bridge the distance and difference between spectators and sufferers. This is to say that 
they serve as the medium of imagination for Western spectators to identify with distant 
‘others’. Celebrity ambassadors act as storytellers, role models, and stand-in for Westerners 
who cannot be at the site of suffering themselves. They serve to authenticate suffering, 
emulate particular values and culture, and influence the spectator’s reaction. In sum, celebrity 
ambassadors are able to translate distant suffering into meaningful humanitarian 
communication. 
 
While the role of celebrity ambassadors as intermediaries is vast, their impact on the 
representation of distant sufferers is limited. In general, sufferers were not depicted in 
extreme forms of either positive or negative imagery. For instance, the pornography of 
poverty and the depiction of sufferers without agency, destitute and helpless were not 
featured. In fact, a number of videos highlighted individual stories enabling the voice of the 
sufferer to be heard. However the lack of evocative and emotional representations is more 
likely linked to UNICEF’s humanitarian communication ideals than to those of the individual 
celebrity ambassador. In other words the extent that celebrity ambassadors impact the 
representation of sufferers and emphasize a moral or justice humanitarian discourse is relative 
to the mandate of the organization they represent. For instance, while UNICEF’s mandate is 
grounded in the justice-based CRC, therefore their media appeals mix emotional appeals in 
connection to the universality of rights. In effect, it would be more fitting to research 
discourse on the organizational level rather than the ambassadorial level.  Ultimately this 
thesis proves that the celebrity ambassador has an important role to play as an intermediary 
between spectators and distant sufferers, however it also indicates that humanitarian 
organizations remain the key drivers of humanitarian discourse.  
 
7.1 Future Research  
 
Future research on celebrity humanitarians must take into account the context of their 
engagement. For instance UNICEF’s ambassadors are quite strictly tethered to the 
organization’s humanitarian discourse whereas celebrities such as Bono or Geldof act 
independently of a particular organization. Thus, a discourse analysis comparing 
humanitarian organizations may prove fruitful in discerning whether a moral or justice 
discourse prevails in the contemporary humanitarian field. For example a study could 
contrast the humanitarian communication strategies of organizations with similar mandates 
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such as Save the Children, UNICEF, and World Vision. In addition this thesis highlighted the 
crucial role media plays in Western humanitarianism. By extension, future research needs to 
delve into the implications of social media, sound bite information, and ultimately large-scale 
analysis of the spectator must be conducted. While organizations like UNICEF do their own 
internal research of spectators’ response to media appeals and celebrity ambassadors the 
academic world lacks concrete data of similar scope.  
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Appendix 
I Sub-Case Analysis Tables 
 
I.I Angélique Kidjo about the Horn of Africa  
 
Category Question No. Tag Explanation 
Aesthetics 16. Tone Serious  Slow and steady pace 
 Classical music, intonations, serious 
 Dark colors 
 17. Symbols (little of) 
UNICEF/ 
‘Other’ 
 Cultural symbols such as local dress and 
attire 
 No religious symbols 
 Absence of UNICEF symbol 
 18. Narration Ambassador   Ambassador narrates, therefore all 
information about the humanitarian crisis 
and potential actions proposed to the 
spectator are made by Kidjo 
 19. Language English  English 
Represent
ation 
20. Sufferer 
(Imagery) 
Negative/ 
No PoP 
 Poor, unhealthy, serious 
 However, there are no classic PoP images. 
 21. Scope of 
Suffering 
En masse  Numerous people are shown however no 
more than half a dozen are shown together in 
one shot. 
 There are images of singular children (with 
others in frame) however no ‘story’ is 
featured 
 22. Celebrity 
(Imagery) 
Featured 
minimally 
 The celebrity is featured minimally 
 Kidjo is dressed basic, does not demonstrate 
any particular behaviour to draw attention to 
herself 
 Serious and calm 
 23. Celebrity 
Experience 
Somewhat 
Personalized 
 
 “As a mother it was a painful moment for me 
to see children dying” 
 Kidjo does not speak about whether the 
experience changed her or about her 
personal views 
Informatio
n 
24. Space/Time Distant/ 
Urgent 
 The space is of large distance (Africa) and 
the time of the Ambassador’s visit was 
several years before the release of the PSA.  
 Urgency: “Today is another crisis, not just 
another pledge” (Kidjo) 
 25.  General 
Information 
Verbal/ 
Non-numeric 
 “the crisis we are facing today in the Horn of 
Africa” (Kidjo) 
 “Children are starving, people are dying 
because of the drought” (Kidjo) 
 “Devastation of the drought on the people” 
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(Kidjo) 
 26. Proposed 
Action 
Paying  “I’m here to ask for your help” (Kidjo) 
 “I’m urging you, I’m asking you to dig deep 
inside your heart” (Kidjo) 
 “Every dollar counts, every life counts” 
(Kidjo) 
 (in text) “To help, donate at unicef.org” 
 “To lend a helping hand to the men and 
women and children from the Horn of 
Africa” (Kidjo) 
Agency 27.  Voice Image   The sufferers are only represented by image, 
both still and moving. 
 28.  Role Active   scene of woman feeding a suffering man 
 scene of sufferers pouring pail with Kidjo 
 scene of mother feeding child 
 29. Interaction Yes/ 
Still Frame 
 There are three images of interaction 
between the ambassador and sufferers, 
including: Kidjo speaking with a child, 
interacting with a mother and child, and 
physically helping sufferers pour something 
undistinguishable from a pail.  
 30. Benefactor UNICEF  The final on screen text includes the 
UNICEF logo and the text: “To help, donate 
at unicef.org” 
 
 
 
I.II Ewan McGregor about Global Humanitarian Emergencies 
 
Category Question No. Tag Explanation 
Aesthetics Tone Serious Building the pace, from slow narration to 
increases in music 
Music is a long single note sung, sounds of 
shooting in the distance, and drumming; peaks 
near end of PSA 
Dark colours: behind Ewan and child is dark and 
shadowed; images of children in later scenes 
have more light and colour 
 Symbols UNICEF/ 
‘Other’ 
Cultural symbols such as clothing attire shows 
that the children are not from or in the West 
UNICEF logo absent except in first and last 
frame 
EU logo in final frame 
 Narration Ambassador Ewan narrates the majority of the PSA but the 
child featured also speaks (in an interview form) 
 Language English/ Other 
 
Narration is in English, however the child 
featured speaks in Arabic 
Represent Sufferer Neutral The children are neither depicted as destitute nor 
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ation (Imagery) enabled. 
no typical PoP images 
‘survivors’ of humanitarian emergency implies 
that these children suffered a great deal, and still 
suffering 
some children are smiling, others not 
 Scope of 
Suffering 
Individualized/
En masse 
Suffering individualized by Mustafa’s story 
Children shown in groups 
“There are millions of children like Mustafa, 
survivors of humanitarian emergencies” 
(McGregor) 
 Celebrity 
(Imagery) 
Featured 
minimally 
Only Ewan’s face is shown (taped in a studio). 
Serious and calm 
No interaction with children or in scenes 
 Celebrity 
Experience 
Not 
personalized 
“This is not my story, this is Mustafa’s story… 
since his voice is not being heard, I leant him 
mine” 
Does not speak about whether the experience 
changed him or about his personal views (there 
is no indication that this PSA is linked to a field 
visit) 
Informatio
n 
Space/Time Distant/ 
Ongoing 
No location is given (global) and time is 
indiscernible. 
Instead of urgent or final the notion is ongoing 
 General 
Information 
Verbal/ 
Numeric 
“[Mustafa’s] country fell into civil war years 
ago” (McGregor) 
“There are millions of children like Mustafa, 
survivors of humanitarian emergencies” 
(McGregor) 
 Proposed Action Speaking “Help us tell their story, help us raise their 
voices” (McGregor) 
(in text in the final frame) “Go to 
voicesofchildren.eu and share their stories now” 
Agency Voice Image/ Voice Mustafa speaks in his own language about his 
own experience 
Mustafa and other children are featured in 
moving scenes 
 Role Passive  Fact that their voices are not heard and need to 
be represented by Ewan 
No scenes of children helping selves (other than 
boy pumping water) 
Implicit that these children need additional 
support 
 Interaction No There is no interaction between the CA and 
children 
 Benefactor UNICEF/ 
EU 
The final frame shows the logos of UNICEF and 
the EU 
Text reads: “Go to voicesofchildren.eu …” 
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I.III Liam Neeson about Global Violence Against Children 
 
Category Question No. Tag Explanation 
Aesthetics 1. Tone Serious  Pace is quite upbeat due to constant 
transitions from scene to scene by panning 
 Low music, mainly piano 
 Dark colours, low lighting  
 2. Symbols UNICEF  UNICEF name and image used in the first 
and last frame 
 Symbols of scenes involves the environment 
and setup: e.g. Cyber-Bullying takes place in 
what looks like a typical Western home 
while the School scene looks like a school 
from a developing country 
 3. Narration Ambassador   Neeson also describes each scene since it is 
absent of anyone 
 4. Language English  English 
Represent
ation 
5. Sufferer 
(Imagery) 
Negative  Although the sufferer is not shown the 
scenes are negative: based on colour, music, 
broken glass, destitute scenes in alleyways 
 6. Scope of 
Suffering 
Individualized  Each scene is described as effecting a single 
sufferer 
 7. Celebrity Featured   Celebrity is the only person shown in the 
PSA 
 Serious, without emotion or infliction in 
voice 
 Authoritative on the subject 
 8. Celebrity 
Experience 
Not 
Personalized 
 Neeson narrates the PSA but does not give 
any personal indication of what violence 
against children means to him 
Informatio
n 
 Space/Time Near and 
Distant/ 
Ongoing 
 The scenes where violence against children 
has taken place could be from anywhere in 
the world including the West 
  General 
Information 
Verbal  Forms of violence against children: gang 
rape, corporal punishment in home and 
school, homelessness/neglect, cyber-
bullying,  
 No statistics given 
  Proposed 
Action 
Speaking  “Make the invisible visible. Help us make 
violence against children disappear” 
(Neeson) 
 (Text last frame) “Join us. Speak out. 
www.unicef.org/endviolence; 
#ENDviolence” 
Agency  Voice Image  No sufferer is shown in either language or 
image, only scenes of suffering are shown 
  Role Passive   Sufferer’s don’t play any particular role, 
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other than victims (although this is implied) 
  Interaction None  No interaction (see above) 
  Benefactor UNICEF  UNICEF as per the final screen “Join us. 
Speak out. www.unicef.org/endviolence; 
#ENDviolence” 
 
 
I.IV David Beckham about Syria 
 
Category Question No. Tag Explanation 
Aesthetics 1. Tone Serious/ 
Urgent 
 Fast pace, constant changing frames 
 Music starts slow (piano) than rises when 
scene of bombing is shown, multiple voices 
of people in a crowd, then return to slower 
(although still intense) music 
 Sepia colouring of all scenes until last frame, 
in UNICEF blue 
 2. Symbols UNICEF/ 
‘Other’ 
 UNICEF logo on Beckham’s shirt and in 
final frame 
 Cultural symbols of attire indicate that 
suffering is non-Western 
 3. Narration Ambassador   CA narrates, therefore all information about 
the humanitarian crisis and potential actions 
proposed to the spectator are made by 
Beckham 
 4. Language English  English 
Represent
ation 
5. Sufferer 
(Imagery) 
Negative/ 
(somewhat) 
Positive 
 The majority of the PSA is based on shock 
images: bombing of city, mass exodus of 
refugees, a child frantically running up to the 
camera 
 People are hurried, not smiling, and in 
stressful situations 
 However the second last frame shows 
children playing together, signaling to the 
spectator that there is hope for them 
 6. Scope of 
Suffering 
En masse  No individual story is featured 
 The mass exodus shows over a hundred 
people in the same frame 
 One shot of single child, however the child’s 
story remains unknown 
 7. Celebrity Featured 
Minimally 
 Beckham is only shown in the first frame and 
otherwise only narrates scenes depicting 
Syrian people 
 Serious tone 
 8. Celebrity 
Experience 
Somewhat 
Personalized 
 “As a father and a UNICEF ambassador I 
can’t believe that an entire generation of 
Syrian children is at risk since the conflict 
McPhedran 70 
 
 
began three years ago” (Beckham) 
Informatio
n 
9. Space/Time Distant/ 
Urgent 
 The suffering is set in Syria 
 Although the conflict is ongoing, the urgency 
is still demonstrated by image and 
Beckham’s narration 
 10. General 
Information 
Verbal/ Visual  Long country conflict: “the conflict began 
three years ago” (Beckham) 
 Video depicting a city being bombed and 
hundreds fleeing shows the conditions in 
Syria 
 “too many have been forced to flee their 
homes, they are being denied their childhood 
to play and learn” (Beckham) 
 11. Proposed 
Action 
Speaking  “With your support we must demand that 
this generation of Syrian children is not 
forgotten” (Beckham) 
 “Join me and champion the children of 
Syria” (Beckham) 
 Final frame text: “Don’t let the 
#childrenofsyria lose another year. Sign our 
call for action to world leaders. 
http://bit.ly/nolostgeneration” 
Agency 12. Voice Image  The sufferers are shown in a number of 
different moving frames however none are 
interviewed  
 13. Role Passive  There is little depiction of the sufferers 
helping themselves other than two woman 
holding children 
 14. Interaction None  There is no direct interaction 
 15. Benefactor UNICEF  The first and last frame includes UNICEF 
name and logo  
 
 
I.V Orlando Bloom in Nepal 
 
Category Question No. Tag Explanation 
Aesthetics 1. Tone Upbeat  Pace is upbeat with different scenes 
changing, giving overviews of stories and 
including many people 
 Music changes from recordings of traditional 
music, children singing, no music during 
narration, no sad/intense music 
 2. Symbols (little of) 
UNICEF/ 
‘Other’ 
 Cultural symbols including attire, music, and 
traditions (this is in a celebratory way) 
 UNICEF symbol absent until last frame 
(Bloom does not wear a UNICEF t-shirt) 
 3. Narration UNICEF staff  The video begins and ends with narration by 
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UNICEF staff explaining the rest of the trip 
 The rest of the video is Bloom talking to the 
camera  
 4. Language English  English 
Representat
ion 
5. Sufferer 
(Imagery) 
Positive  The sufferers (mainly children) are not 
shown in the shock effect form or traditional 
PoP, however children doing child labor is of 
course shocking 
 Children smiling, singing song together, 
others neutral 
 6. Scope of 
Suffering 
En masse/ 
Individualized 
 No numeric value is given about the scope of 
suffering, however many different children 
are shown 
 Two individualized stories of a boy who 
purifies his own water and a mother and 
daughter working (however they are not 
given voice in the video, Bloom shares their 
stories) 
 7. Celebrity 
(Imagery) 
Featured 
Equally  
 Bloom appears engaged, capable, well-
informed and hands on 
 He is not emotional 
 He is modestly dressed in plain shirt and 
pants 
 8. Celebrity 
Experience 
Not 
personalized 
 “It’s not every day that a Hollywood star gets 
welcomed with garlands and tikka and is 
able to relax, dance, and play with children 
whose lives are otherwise difficult” 
(Narrator)  
 “it’s little things like that…that we just take 
for granted: a birth certificate, a place that 
we call home, our family, our culture… these 
people just have so little”(Bloom) 
  
Informatio
n 
9. Space/Time Distant/ 
Ongoing 
 The field visit takes place in rural 
communities in Nepal 
 There is no sense of urgency or finality, 
although it is apparent that UNICEF’s work 
is ongoing 
 10. General 
Information 
Verbal/ Visual  General information is both visual and oral 
 About UNICEF’s children’s programs such 
as education for disabled children 
 “It’s [about] getting the information to the 
right place and then enabling it to be able to 
spread. With the help of UNICEF it’s been 
amazing to see how—when the message is 
made clear to people … they can advance 
forward and the community comes together” 
(Bloom) 
 Child labor: “kids aging about 5 to about 15 
McPhedran 72 
 
 
… sifting through the top layer of stones to 
get to the gravel beneath… and then a full 
day’s work earns … [about] 20 rupees” 
(Bloom) 
 No place to call home: “we’re the homeless 
people, we live in settlements” (Sufferer) 
 No birth certificate: woman does not know 
her or her daughter’s age 
 “it’s little things like that…that we just take 
for granted: a birth certificate, a place that 
we call home, our family, our culture… these 
people just have so little”(Bloom) 
 UNICEF supports  
 11. Proposed 
Action 
No direct 
action is 
proposed 
 No direct action is proposed, the last 
narration states “Unite for Children” 
Agency 12. Voice (Mainly in) 
Image 
 Children sing a song in their own language, 
however no translation is given 
 Mother who does not know her age or 
daughter’s age is interviewed but Bloom 
shares the featured story 
 13. Role Active  The children take an active role in alleviating 
their suffering by engaging in school 
activities and capable of purifying their own 
water 
 About water purifying: “something that this 
7 year old kid was explaining to me he 
does… and brings 15 bottles of water home 
for his parents” (Bloom) 
 14. Interaction Direct 
Interaction 
 Direct interaction with various people 
(sufferers) 
 Participates in a radio play with students, in 
purifying water process 
 Visits and talks to woman and her child 
working on the beach 
 15. Benefactor UNICEF  “With the help of UNICEF it’s been amazing 
to see how when the message is made clear 
to people… they start to advance forward” 
(Bloom) 
 UNICEF supports the children to attend at 
least two hours of school per day 
 UNICEF logo on last frame 
 
I.VI Shakira Mebarak in India 
 
Category Question No. Tag Explanation 
Aesthetics 1. Tone Neutral (both 
upbeat and 
 pace is steady: long scenes of Mebarak 
speaking, scenes of school supported by 
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serious) UNICEF and children working or dancing 
 Music starts and ends with Mebarak’s hit 
song “Waka Waka” 
 The colours are relatively bright, natural 
lighting 
 2. Symbols UNICEF/ 
‘Other’ 
 Cultural symbols including attire, music, and 
traditions (this is in a celebratory manner) 
 UNICEF symbol in multiple frames (behind 
Mebarak as she gives information about 
child marriage 
 Mebarak does not wear a UNICEF t-shirt 
 3. Narration UNICEF staff   The majority of the video is narrated by the 
UNICEF staff member 
 Mebarak only speaks in an early frame about 
girls education 
 4. Language English  English (although four children are 
interviewed and speak in their language, this 
is translated over) 
Representat
ion 
5. Sufferer 
(Imagery) 
Positive  “Beyond the sweetness and smiling, a 
serious note for the star… “ (Narrator) 
[concerning child marriage] 
 mainly positive images of the girls going to 
school, dancing, surrounding Mebarak 
 one negative scene of girls working as 
masons 
 6. Scope of 
Suffering 
En mass/ 
Individualized 
 “in a country where nearly half of all girls 
are married” (Narrator); however no number 
is given  
 dozens of girls are shown together 
 four girls are interviewed about what 
occupations they would like to have and the 
unfairness of early marriage 
 Mebarak asks group who is married, thus 
differentiating between sufferers  
 7. Celebrity 
(Imagery) 
Featured 
minimally 
 Mebarak is shown as engaged, concerned, 
knowledgeable and well-liked  
 Dressed casually 
 Mebarak only speaks in the beginning of the 
video about child marriage, the rest of the 
video is narrated by UNICEF staff and 
shows different scenes of the girls at school 
 8. Celebrity 
Experience 
Not 
personalized 
 Mebarak doesn’t express any personal views 
or how the experience relates to her in 
particular 
 “Shakira’s passion—girls’ education—is 
key” (Narrator) 
Informatio
n 
9. Space/Time Distant/ 
Ongoing 
 The field visit takes place in rural 
communities in Rajasthan province of India 
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 There is no sense of urgency or finality, 
although it is apparent that UNICEF’s work 
is ongoing 
 10. General 
Information 
Verbal/ Visual  “in a country where nearly half of all girls 
are married before they’re 18, Rajasthan has 
one of the highest numbers of child brides in 
India” (Narrator) 
 on child brides: “We know that many of 
them get married very young, and that is part 
of their culture although it is not legal in 
India … sometimes we can’t fight culture but 
we can fight poverty” (Mebarak) 
 “Investing in girls’ education has been 
proven to increase economic growth” 
(Mebarak) 
 According to Mebarak, investment in each 
year of primary education for girls will have 
an increasing impact on their future wages 
 Main idea: investment in education will 
bring returns to the state and therefore 
according to Mebarak “it is not charity” 
 “The burden of poverty and the low status 
girls have in society here pushes them out of 
school and into labor” (Narrator) 
 Hostel schools provide care and attention to 
most vulnerable girls; these girls are among 
first female generation of their families to be 
educated; and in these schools girls are “less 
likely to drop out of school, and less likely to 
be forced into labor” (Narrator) 
 Four young girls under 14 years old are 
already married and express they would like 
to pursue and education 
 11. Proposed 
Action 
No direct 
action is 
proposed 
 No direct action is proposed, the last 
narration states “Unite for Children” 
Agency 12. Voice Image and 
Language 
 The girls are mainly given a voice through 
image, however in the scene with Mebarak 
they reply directly to her and in another 
scene four girls discuss their dream jobs and 
the unfairness of early marriage (however 
this is not extensive) 
 13. Role (Somewhat) 
Active 
 The role is active given that the girls are 
going to school and participating in this 
function to delay early marriage; little other 
agency is suggested 
 It appears the state is the key actor for 
changing early child marriage and investing 
in schools 
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 14. Interaction Direct 
Interaction 
 Mebarak sits surrounded by the children and 
asks questions however this scene is not 
extensive; she does not play or talk one-on-
one with the children 
 15. Benefactor UNICEF/ 
Indian 
Government 
 The UNICEF logo in a number of frames and 
narration such as “Programs like these were 
started by the government and supported by 
UNICEF” (Narrator) 
 Mebarak’s statement that investment in girls 
education will bring returns to the state also 
implies that the Indian government is a 
benefactor 
 
I.VII Mia Farrow in Chad 
 
Category Question No. Tag Explanation 
Aesthetics 1. Tone Serious  Pace is slow and steady; different scenes 
shown but not in excessive transition 
 Music is serious and solemn; violin playing 
when anyone other than narrator speaks 
 2. Symbols UNICEF/ 
‘Other’ 
 Cultural symbols including attire, way of life 
(mode of transport is a donkey) and homes 
 UNICEF symbol in multiple frames (Farrow 
wears a UNICEF t-shirt) 
 3. Narration UNICEF Staff  Narration is done by UNICEF staff 
 4. Language English/ 
translated 
Sudanese 
Arabic 
 English is spoken by narrator and Farrow, 
however Sudanese Arabic is audible and 
translated when interviewees speak 
Representat
ion 
5. Sufferer 
(Imagery) 
Positive/ 
Negative  
 A scene with a crying baby on its mother’s 
back while the narrator states: “In fleeing 
they left everything behind” 
 Footage of sufferer of physical attack (eyes 
cut out by the militia) 
 A child who had his arms and eyes mutilated 
after he and a friend found an unexploded 
grenade 
 For Farrow “the visits are bittersweet” 
(Narrator) 
 Homes are made out of sticks 
 carrying water in buckets on heads 
 some frames of children smiling and women 
laughing with Farrow 
 only one scene which includes crying, that of 
a baby  
 No shock effect images of war, violence, 
death, famine, etc. 
 no PoP 
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 6. Scope of 
Suffering 
En masse/ 
Individualized 
 “There are over 280,000 Sudanese refugees 
living in Chad” (Narrator) 
 Farrow has been visiting for six years, which 
indicates the situation is ongoing  
 Four separate scenes where sufferers’ stories 
are featured and the sufferer is referred to by 
name 
 Scenes of women and children alone and in 
groups 
 7. Celebrity Featured 
Dominantly 
 Farrow plays a key role in the video however 
she shares scenes with sufferers and is not 
feature more than them 
 She appears to be informed and engaged 
 8. Celebrity 
Experience 
Personalized  Farrow has visited fourteen times in just six 
years 
 “She has a deep affinity with the people of 
Darfur and with their way of life and has 
been working with them to create an archive 
of their stories, their history, their culture and 
their traditions” (Narrator) 
 Farrow has extensive experience “as she 
passed through the camps she met with old 
friends” (Narrator) 
 “there is no more visceral plea from the 
human heart than to be safe, to go home and 
I hope for that, for Awai and everyone here” 
(Farrow) 
 “We cannot know what would happen if we 
saw loved ones killed and raped; and our 
own homes and towns were burned. I mean 
we can’t know that we would have the 
courage of these women and the generosity 
of spirit to care for each other—care for the 
children so beautifully—and prioritize now 
even above their own safety they want their 
children to be educated and well” (Farrow) 
 personal and sentimental: “I’ve learned a lot 
from the women from Darfur about courage 
and humanity, resilience and the triumph 
even in the face of all the indignities and 
atrocities—the triumph of human spirit 
exemplified here by my sisters” (Farrow) 
 “sad to go” (Farrow) 
Informatio
n 
9. Space/Time Distant/ 
Ongoing 
 The field visit takes place in rural settlement 
in Chad 
 “it’s still not safe to return home” (Narrator) 
 fact that Farrow has visited in past six years 
indicates that the situation is ongoing 
 urgency is not explicit 
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 10. General 
Information 
Verbal/  
Visual/ 
Numeric 
 “There are over 280,000 Sudanese refugees 
living in Chad, most of them have fled 
Darfur, most of them have fled the 
Janjaweed Militias that killed friends and 
family members” (Narrator) 
 “Thousands of them have settled in camps … 
in Eastern Chad” (Narrator) 
 “They raped women and killed men. They 
attacked all the small villages around 
Tandusa. People had fled to Tandusa for 
protection but the Janjaweed found out and 
attacked and burned down the whole village” 
(Sufferer) 
 “For some [home] no longer exists” 
(Narrator) 
 11. Proposed 
Action 
No direct 
action is 
proposed 
 No specific action proposed other than “For 
more information go to unicef.org; Unite for 
Children” (Narrator) 
 Emotionally driven: “We cannot know what 
would happen if we saw loved ones killed 
and raped; and our own homes and towns 
were burned. I mean we can’t know that we 
would have the courage of these women and 
the generosity of spirit to care for each 
other—care for the children so beautifully—
and prioritize now even above their own 
safety they want their children to be educated 
and be well” (Farrow) 
Agency 12. Voice Voice/ Image  The sufferers are given a voice and directly 
interviewed with translation. The 
interviewee’s name is even included and her 
native language is audible. 
 Victims are referenced by name, have a 
personal identity and story 
 13. Role Active  Active role in UNICEF supported project for 
making soap and clothing  
 Women prioritize and care for their 
children’s futures 
 Women help one another carrying water 
 Women are aware of their situation: “We 
women here are mostly illiterate, therefore 
for us our main concern is the education of 
our children. We won’t be able to go to 
school because of the fighting but we hope 
our children will be able to and in the future 
they will be able to support us” (Sufferer) 
 14. Interaction Direct 
Interaction 
 Farrow is thoroughly engaged (and has been 
for an extensive amount of time) 
 Story of young victim who had his eyes cut 
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out and Farrow was with him (and “held his 
hand until his father arrived”) 
 Reunited with old friends; physically close 
and affectionate with them 
 Helped hand out birth certificates 
 Farrow laughing and hugging with a friend 
she met her first field visit 
 15. Benefactor UNICEF  UNICEF 
 “UNICEF supported groups that make soap 
and clothing to survive here” (Narrator) 
 
I.VIII Katy Perry in Madagascar 
 
Category Question No. Tag Explanation 
Aesthetics 1. Tone Upbeat   Pace is upbeat with different scenes 
changing, giving overviews of UNICEF’s 
programs and includes many people 
 Music changes from children singing, to no 
music during narration, to dancing music in 
the final frame (no sad/intense music) 
 The colors are bright and unaltered 
 2. Symbols UNICEF/ 
‘Other’ 
 Cultural symbols including attire, facilities, 
and music 
 UNICEF symbol in multiple frames (Perry 
wears a UNICEF t-shirt) 
 3. Narration UNICEF staff   Narration is done by UNICEF staff 
 4. Language English  All the narration, Perry’s descriptions and 
conversation with the UNICEF deputy 
representative in Madagascar are in English 
Representat
ion 
5. Sufferer 
(Imagery) 
Positive  Positive images of children attending school, 
dancing and playing 
 Children appear happy and healthy 
 Mothers with children attending support 
programs are active and capable  
 6. Scope of 
Suffering 
En masse  Women and children are shown in groups, 
however since the suffering is not depicted 
negatively the scope of suffering seems small 
 No individual interviews or stories are 
featured 
 The children are depicted in more familiar 
intimate settings 
 Perry interacts with various groups from a 
dozen women to three children singing 
 7. Celebrity 
(Featured) 
Equally  Perry is shown as engaged and 
knowledgeable  
 Perry is featured as much as the sufferers, 
either talking individually to the camera or 
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the UNICEF deputy representative or in 
scenes with sufferers 
 Dressed casually in a UNICEF t-shirt 
 Not treated in particularly special given 
celebrity status 
 8. Celebrity 
Experience 
Not 
personalized 
 Perry doesn’t express any personal views or 
how the experience relates to her in 
particular 
 Instead Perry provides information about 
UNICEF’s programs in Madagascar 
Informatio
n 
9. Space/Time Distant  The field visit takes place in rural 
communities in Madagascar thus far from 
Western Europe or North America  
 There is no sense of urgency or finality, 
although it is apparent that UNICEF’s work 
is ongoing 
 Perry’s visit lasts four days 
 10. General 
Information 
Verbal/ 
Visual/ 
Numeric 
 “Katy Perry made a recent visit to 
Madagascar with UNICEF to bring attention 
to the situation of children in this tropical 
island country” (Narrator) 
 Perry visits a child protection center that 
offers services to women who have 
experienced abuse and neglect; pre and 
primary schools; UNICEF supported health 
center; and a social welfare program for 
children victims of abuse 
 “UNICEF has shown steps towards reaching 
its goal of primary education for all by 2015” 
(Narrator) 
 “Challenges remain including access to 
classrooms” (Narrator) 
 “Most kids don’t get the opportunity to be 
educated, sometimes that is because of their 
families, or having to help out or having to 
make a living at a very young age or its 
cultural or there isn’t a school that is 
provided for them” (Perry) 
 Focus of narration is on the projects and 
programs supported by UNICEF: 
o “this is one of over 250 classrooms 
built by UNICEF last year” 
(Narrator) 
o “health center… where children are 
treated for malnutrition and women 
are educated on exclusive 
breastfeeding for the first six months” 
(Narrator) 
 only 3 out of 10 children finish primary 
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school according to the UNICEF deputy 
representative 
 11. Proposed 
Action 
No direct 
action is 
proposed 
 No specific action proposed  
 Last frame includes ‘unicef.org’ but no text 
or verbal indication to visit the site 
Agency 12. Voice Image   The sufferers’ are shown in image, and some 
children sing and interact with Perry but 
there is no interview with a sufferer 
 13. Role Active   The sufferers’ are engaged in the UNICEF 
supported programs, seen feeding and 
teaching children; however it remains 
explicit that UNICEF is aiding them 
 14. Interaction Direct 
Interaction 
 Perry is shown listening to sufferers’ give 
firsthand account, playing with children, 
washing hands with children, taping a video 
of children singing 
 15. Benefactor UNICEF  UNICEF logo  
 “UNICEF supported program…” is 
mentioned numerous times (Narrator) 
 
 
II Trends and Comparison Table 
 
Category Question No. Trend 
Aesthetics 31. Tone Serious 
Kidjo 
McGregor 
Neeson 
Beckham 
Farrow 
Upbeat 
Bloom 
Mebarak 
Perry 
 32. Symbols UNICEF 
All 
‘Other’ 
All except Neeson 
 33. Narration UNICEF Staff 
Bloom 
Mebarak 
Farrow 
Perry 
Ambassador 
Kidjo 
McGregor 
Neeson 
Beckham 
 34. Language English 
Kidjo 
Neeson 
Beckham 
Bloom 
Perry 
English + other 
McGregor 
Mebarak 
Farrow 
Representation 35. Sufferer 
(Imagery) 
Positive 
Bloom 
Mebarak 
Perry 
 
Negative 
Kidjo 
Neeson 
Both/Neutral 
McGregor 
Beckham 
Farrow 
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 36. Scope of 
Suffering 
En masse 
Kidjo 
Beckham 
Individualized 
Neeson 
Both 
McGregor 
Bloom 
Mebarak 
Farrow 
Perry 
 37. Celebrity 
(Featured) 
Minimal 
Kidjo 
McGregor 
Beckham 
Mebarak 
Equal 
Neeson 
Bloom 
Dominant 
Farrow 
Perry 
 38. Celebrity 
Experience 
(Personalized) 
Yes 
Farrow 
Somewhat 
Kidjo 
Beckham 
No 
McGregor 
Neeson 
Bloom 
Mebarak 
Perry 
Information 39. Space/Time Distant 
All except 
Neeson 
Urgent 
Kidjo 
Beckham 
Ongoing 
McGregor 
Neeson 
Bloom 
Mebarak 
Farrow 
Perry 
 40. General 
Information 
Verbal 
All 
Numeric 
McGregor 
Farrow 
Perry 
Non-Numeric 
All others 
 41. Proposed 
Action 
Speaking 
McGregor 
Neeson 
Beckham 
Paying 
Kidjo 
None 
Bloom 
Mebarak 
Farrow 
Perry 
Agency 42. Voice Image Only 
Kidjo 
Neeson 
Beckham 
Bloom 
Image and Voice 
McGregor 
Mebarak 
Farrow 
 43. Role  Active 
Kidjo 
Bloom 
Mebarak 
Farrow 
Perry 
Passive 
McGregor 
Neeson 
Beckham 
 44. Interaction Direct 
Kidjo 
Bloom 
Mebarak 
Farrow 
Perry 
None 
McGregor 
Neeson 
Beckham 
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 45. Benefactor UNICEF 
All (McGregor also references EU) 
 
 
 
 
 
 
 
 
 
 
     
